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Auto sales slump as oll prices surge

Remittances from Mideast
likely to remain resilient

By Katherine K. Chan

Reporter

FILIPINOS WORKING in the
Middle East are likely to send
more money home in the com-
ing months to help their families
cope with faster inflation driven
by the energy crisis, while also
taking advantage of the peso’s
weakness to maximize the value
of their remittances, analysts
said.

“Overall, analysts expect
remittances to remain fairly re-
silient, unless the war severely
disrupts labor markets or triggers
mass repatriations,” Ser Percival
K. Pefia-Reyes, a senior research
fellow at Ateneo Center for Eco-
nomic Research and Develop-
ment, told BusinessWorld in an
e-mail.

“Historically, OFW (overseas
Filipino worker) remittances
have proven durable during geo-
political and economic shocks

because Filipino workers priori-
tize supporting families during
uncertain periods,” he added.

Cash remittances from the
Middle East bucked projections
after growing nearly 20% to
$565.91 million in March from
$471.836 million in February.

The Manila-based Asian
Development Bank and inter-
national credit rater Moody’s
Ratings earlier warned that the
Philippines could see a drop in
remittance flows if the war in the
region drags on.

However, Bangko Sentral ng
Pilipinas (BSP) data also showed
that overall cash remittances
rose by 2.3% to $2.874 billion in
March, with 19.69% coming from
the Middle East.

Analysts said this may also be
due to steady employment de-
spite the conflict and the strong
United States dollar and other
Middle East currencies helping
families of OFWs in the country
receive higher remittance value.
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Philippines needs 20 GW in
new renewables to meet
clean energy target by 2040

By Sheldeen Joy Talavera

Reporter

THE PHILIPPINES will need an
additional 20 gigawatts (GW) of
renewable energy (RE) capac-
ity to meet its goal of sourcing
half of its power supply from re-
newables, a gap that upcoming
auctions are expected to help ad-
dress.

“According to our projections,
the Philippines will need roughly
20 GW to reach 50% (share) by
2040,” Energy Secretary Sharon
S. Garin told reporters in mixed
Filipino and English last week.

The Philippines, which cur-
rently relies on coal for power
generation, is targeting to in-
crease the share of RE in the na-
tional power mix to 35% by 2030,
and eventually to 50% by 2040.

Tomove towards this goal, Ms. Ga-
rin said the country needs to deliver
several rounds of green energy auc-
tion (GEA), a government program
where renewable energy developers
bid for contracts to supply electricity
at the lowest possible price.

Since the first round of GEA
was launched in 2022, the Depart-
ment of Energy (DoE) has so far
completed four auctions, which
are expected to deliver more than
20 GW of capacity through 2035.

The previous auctions in-
volved solar, onshore wind, bio-
mass, geothermal, hydropower,
and energy storage systems.

The DoE is also staging the
country’s first competitive auc-
tion dedicated solely to offshore
wind projects this year.

“We projected that we will
need to do GEA for another 20
GW,” Ms. Garin said.

Renewables, S1/11
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How Filipinos
perceive democracy

compared with its East

and Southeast Asian peers
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By Beatriz Marie D. Cruz

Senior Reporter

PHILIPPINE CAR SALES de-
clined by 19% in April as rising oil
prices linked to the Middle East
war continue to dampen consum-
er demand for gas-powered ve-
hicles, according to a joint report
by the Chamber of Automotive
Manufacturers of the Philippines,
Inc. (CAMPI) and the Truck Man-
ufacturers Association (TMA).

Electric vehicle (EV) sales
emerged as a bright spot, nearly
quadrupling in April amid grow-
ing demand for energy-efficient
alternatives.

CAMPI-TMA data released on
Sunday showed that vehicle sales
fell by 18.9% to 27,225 units in
April from the 33,580 units sold
in the same month a year ago.

This was the steepest drop
in total car sales since the 11.5%
decline recorded in August 2021.

On a monthly basis, total vehi-
cle sales dropped by 24.6% from
36,104 units sold in March.

Including other industry data,
CAMPI said total vehicle sales fell
by an annual 8% to 32,400 units
in April.

“While the market has not
fully recovered from last year’s
second semester slowdown, this
was further affected by the oil
crisis with customers carefully
considering their car purchase,”
CAMPI President Jose Maria M.
Atienza said in a statement.

Passenger car sales, which
made up 20.49% of total sales,
fell by 14.2% to 5,578 units in
April from 6,498 units sold in the
same month last year. It likewise
dropped by 19.66% from 6,943
units sold in March.

Commercial vehicle sales,
which accounted for 79.51% of in-
dustry sales, declined by 20.1% to
21,647 units in April from 27,082
units sold in the same month last
year. Month on month, sales fell
by 25.8% from the 29,161 units
sold in March.

Sales of light commercial ve-
hicles slumped by 16.3% to 16,885
units in April from the 20,165
units sold last year, while Asian
utility vehicle sales dropped by
32% to 4,077 units from 5,992
units sold in the year-ago period.

Sales oflight- and medium-du-
ty trucks in April fell by 12.8% and
29.2% to 435 units and 206 units,
respectively. Sales of heavy-duty
trucks also slumped by 61.7% to
44 units in April.
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Soaring pump prices now reshaping Philippine travel, retail demand

By Alexandria Grace C. Magno
Reporter

THE ATMOSPHERE feels more cau-
tious than carefree under the midday
heat inside Dreams & Destination Travel
Services, a small travel agency in Cavite
province south of Manila.

Clients no longer walk in asking about
dream vacations on impulse. Instead, they
quietlycompare airfare prices on their smart-
phones while agents behind the counter
repeatedly refresh airline websites, watching
fuel surcharges rise almost in real time.

‘What used to be spontaneous travel plan-
ning has become a carefully calculated exer-
cise in budgeting, timing and compromise.

“Some clients are booking earlier to
secure lower fares, while others are de-
laying decisions or requesting rebooking

to more affordable travel dates and des-
tinations,” Maria Carmela Aldana, who
owns and manages Dreams & Destina-
tion, told BusinessWorld.

The scene unfolding inside the

For industries heavily exposed to fuel
and foreign exchange movements, the
impact has been swift.

“Oil-dependent and foreign exchange-
sensitive sectors, particularly

travel firm reflects how the US-Is-
rael war on Iran has begun to ripple
through the Philippine economy.
Beyond financial markets and news
headlines, rising oil prices are feed-
ing into transportation costs, infla-

FOCUS

those with logistics heavily reli-
ant on oil and dollar-denominated
debt, are the most affected,” Shawn
Ray R. Atienza, a stock research
analyst at AP Securities, Inc., said
in a Viber message.

tion and weaker consumer spend-
ing, forcing businesses and households to
rethink how they spend money.

“We’ve noticed an immediate impact
on airfare pricing, with airlines adjust-
ing fares and fuel surcharges more fre-
quently,” Ms. Aldana said in an e-mailed
reply to questions. “Because of this, we
now monitor rates more closely, update
quotations faster and advise clients to
confirm bookings earlier when possible.”

He said airlines, property de-
velopers and consumer discretionary
firms face weaker earnings as freight and
fuel expenses rise while consumers pull
back spending,.

Marky Carunungan, an investment
analyst at F. Yap Securities, said the Mid-
dle East war’s effects are reaching the
Philippine market mainly through higher
oil prices, inflation and peso volatility
rather than direct geopolitical exposure.

“Higher oil prices are immediately
pressuring transport and other fuel-
intensive sectors, which could weigh on
names like Cebu Air, Inc. and PAL Hold-
ings, Inc., while logistics and manufac-
turing players also face margin compres-
sion,” he said via Viber.

For travel agencies, consumer behav-
ior has already shifted.

Operating since 2012, Ms. Aldana’s
company offers flight bookings, tour
packages, hotel reservations, visa assis-
tance and customized travel arrange-
ments for both leisure and corporate cli-
ents. She said demand has not collapsed,
but travelers are becoming increasingly
price sensitive.

“Flights are the most sensitive be-
cause airfare responds quickly to fuel
costs,” she said. “Hotel bookings have
remained relatively stable so far, while
tour packages are affected mainly when

transportation and transfers are in-
cluded.”

To adapt, the agency has begun focusing
on early booking promotions, flexible pay-
ment terms and shorter, lower-cost itin-
eraries. More clients are choosing “land-
only” packages to reduce airfare expenses.

At the same time, domestic tourism
demand has weakened as some Filipinos
increasingly see overseas destinations as
offering better value for money.

“Countries such as Vietnam, Thailand
and Hong Kong remain in demand be-
cause of competitive airfare, attractive
packages and a stronger overall travel
experience compared with some local
options,” Ms. Aldana said.

The shift highlights how inflation is
changing not only what Filipinos buy, but
how they evaluate spending decisions
altogether.
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