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IdeaSpace Ventures sees
brighter outlook for
Philippine startups in 2026

IDEASPACE Ventures, the startup 
accelerator arm of the MVP Group, 
said 2026 is shaping up to be a strong 
year for Philippine startups, as lo-
cal founders show greater maturity 
even as competition from foreign 
firms intensifies.

“The future of the Philippine start-
up scene has never looked brighter, 
and 2026 is shaping up to be a com-
ing-of-age year,” IdeaSpace Executive 
Director Alwyn Joy E. Rosel said in an 
e-mailed reply to questions.

She said local startups have moved 
beyond copying business models 
from Silicon Valley and other over-
seas hubs, with more founders build-
ing companies that address domestic 
needs and contribute to national 
development.

“Filipino founders have really ma-
tured,” Ms. Rosel said. “They are not 
just pitching dreams; they are coming 
to us with real businesses that already 
have paying customers or pilot tests 
with companies.”

She added that startup activity is 
gaining traction outside Metro Manila, 
with growth seen in cities such as Iloilo, 
Davao and Cagayan de Oro, reflecting 
broader access to talent and markets.

Demand this year is expected to 
favor startups offering business-to-
business and digital services, as com-
panies seek to automate inventory 
management, payments and logistics, 
Ms. Rosel said.

Financial technology is also seen as 
a growth area, including digital wal-
lets, microinsurance, remittances and 
person-to-government payments.

Climate technology and renewable 
energy startups might also see rising 
demand as extreme weather events 
heighten the need for resilience and 
sustainable solutions, she added.

Despite the positive outlook, Ms. 
Rosel said Philippine startups con-
tinue to face challenges, particularly 
in funding and talent, as global com-
panies compete for skilled workers 
and capital.

To attract investors, she said 
founders need to show a clear path 
to profitability, while talent reten-
tion increasingly depends on com-
pany culture and purpose, not just 
pay.

“It is not just about salary anymore, 
but about building a great company 
culture and offering people a chance 
to solve real, meaningful Filipino 
problems that global firms often do 
not touch,” she said.

IdeaSpace runs a Startup Accel-
erator Program that provides mentor-
ship, training and access to industry 
networks.

Six startups graduated from its 
13th cohort, including KaHero Apps, 
Inc., Soolok Properties Inc., Xure, 
DashoContent, Cloverly.tech and 
Polka Motors.

For its next cohort, IdeaSpace 
would remain sector-agnostic and 
would not set a fixed number of par-
ticipants, Ms. Rosel said.

“While we typically see an average 
of about six startups per cohort, the 
final number depends on the quality 
of the applications and how well we 
feel we can support them,” she said.

IdeaSpace is also working with a 
local university to help turn student 
projects and academic research into 
viable ventures. It is strengthening 
partnerships in the Philippines and 
overseas to support startup growth in 
the provinces.

“We want to make sure that a 
founder in the Visayas or Mindanao 
has the same access to resources as 
someone in Makati,” Ms. Rosel said.

Established in 2012, IdeaSpace is 
backed by First Pacific Co. Ltd., Metro 
Pacific Investments Corp. (MPIC), 
PLDT Inc., Smart Communications, 
Inc., Manila Electric Co. and Mayni-
lad Water Services, Inc.

MPIC is one of the three key 
Philippine units of First Pacific, the 
others being Philex Mining Corp. 
and PLDT.

Hastings Holdings, Inc., a unit of the 
PLDT Beneficial Trust Fund subsid-
iary MediaQuest, has a majority stake 
in BusinessWorld through the Philip-
pine Star Group, which it controls. 

By Beatriz Marie D. Cruz
Reporter

Salesforce launches startup support program in Philippines
US SOFTWARE company Salesforce on 
Tuesday rolled out its Startup Program 
in the Philippines, aiming to support lo-
cal tech startups by giving them access 
to its products, mentors and global busi-
ness network.

The program seeks to help Philip-
pine startups build, test and scale tech-
nology-based products, particularly 
those using artificial intelligence (AI), 
Salesforce said in a statement.

“The Philippines is a dynamic market 
for technology and innovation, driven 
by a young, skilled and tech-savvy popu-
lation,” the company said. “This launch 
refl ects Salesforce’s recognition of the 
country’s vibrant startup landscape.”

The move comes as the Philippines 
continues to lag regional peers in 
global startup rankings. Research firm 

StartupBlink ranked the country 64th 

out of 100 economies in its 2025 Global 
Startup Ecosystem Index, marking the 
fourth straight year of decline. The Phil-
ippines ranked 52nd in 2021 and slipped 
steadily in subsequent years.

StartupBlink cited infrastructure 
gaps and regulatory hurdles as key chal-
lenges holding back the growth of local 
startups.

Salesforce said its startup program 
is designed to help founders navigate 
these obstacles by offering access to 
AI-powered tools, mentorship, joint 
go-to-market opportunities, fund-
raising support and a startup com-
munity.

“The Philippines is a vibrant hub for 
startups, with a growing pool of talent 
and a dynamic market ready for innova-

tion,” Salesforce Philippines Regional 
Vice-President and Country Manager 
Abraham Cuevas said.

“The Salesforce Startup Program 
arrives at a pivotal moment, enabling 
Philippine startups to leverage cutting-
edge tools, including Agentforce and a 
network of experts and founders to rap-
idly develop, test and scale solutions,” 
he added.

Salesforce said the initiative aligns 
with the government’s Innovative 
Startup Act 2030 roadmap, which aims 
to produce four Philippine unicorns by 
2030 and attract $10 billion in startup 
investments within five years.

The Startup Program was first 
launched in South Asia in 2021 and has 
since supported more than 435 startups 
in markets such as India and Singapore, 

including more than 230 companies 
focused on AI.

Apart from startup support, Sales-
force has also expanded its local pres-
ence. The company opened its Phil-
ippine office in November to support 
businesses adopting AI-driven custom-
er relationship tools.

Salesforce said it plans to train 12,000 
Filipino workers over the next five years 
in artificial intelligence and customer 
relationship management skills, as de-
mand grows for digital and automation 
solutions across industries.

The company said it sees long-term 
potential in the Philippines as more 
firms adopt cloud-based platforms and 
AI to improve productivity, customer 
engagement and business efficiency. —
Almira Louise S. Martinez
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ARTIFICIAL INTELLIGENCE (AI)
chip designer FuriosaAI is seeking 
to raise as much as $500 million in a 
funding round before an initial public 
offering (IPO) as it gears up to chal-
lenge industry titan Nvidia Corp., ac-
cording to people with knowledge of 
the matter. 

The Seoul-based startup has ap-
pointed Morgan Stanley and Mirae As-
set Securities Co. as co-advisers for the 
Series D round, and is targeting $300 
million to $500 million in the round, 
the people said, asking not to be identi-
fied because the details aren’t public. 

Proceeds will fund FuriosaAI’s 
mass production of its second-gen-
eration RNGD chip, global business 
expansion and the development of 
a third-generation chip, the people 
said. The startup is eyeing a potential 
public listing as early as 2027, they 
said. FuriosaAI is set to receive its first 
mass-produced shipment of RNGD AI 
chips from Taiwan Semiconductor 
Manufacturing Co. later this month, 
one of the people said. 

Representatives for FuriosaAI 
and Morgan Stanley declined to com-
ment. Mirae Asset officials weren’t 
immediately reachable for comment. 

Founded in 2017 by June Paik — 
a veteran of Samsung Electronics 
Co. and Advanced Micro Devices, 
Inc. — FuriosaAI specializes in high-
efficiency AI inference chips. The 
RNGD, pronounced “renegade,” 
delivers 2.25 times the inference 
performance-per-watt of traditional 

graphics processing units, according 
to the company. 

The milestone comes amid a 
boom in AI hardware investment. 
Groq, Inc., raised $750 million in a 
round last year ahead of a strategic 
partnership with Nvidia. Other re-
cent deals include Cerebras Systems, 
Inc.’s pursuit of $1 billion in new 
capital at a $22-billion valuation 
and Etched’s $500-million funding 
round. — Bloomberg

AI chip startup FuriosaAI plans
$500-M round before IPO
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JUNE PAIK, chief executive o�  cer of FuriosaAI, Inc., during the Super AI Conference in 
Singapore in June 2025. 


