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Cebu Pacifi c says passenger
volume up almost 10% in 2025
BUDGET CARRIER Cebu Pacific 
expects to sustain strong passen-
ger traffic in 2026 after carrying 
26.88 million passengers in 2025, 
up 9.54% from 24.54 million in 
2024, driven by a robust domestic 
market.

“Cebu Pacific concluded 2025 
on a strong note, achieving its 
highest-ever monthly passenger 
tra�  c,” Cebu Air, Inc. Chief Execu-
tive O�  cer Michael B. Szucs said in 
a media release on Thursday.

Cebu Air, the operator of Cebu 
Pacifi c, reported domestic passen-
ger volume of 19.99 million in 2025, 
up 8.1% from 18.50 million a year 
earlier, while international passen-
ger traffic increased 14% to 6.89 
million from 6.04 million in 2024.

“Delivering these numbers 
despite challenges such as fleet 
reliability issues, supply chain 
disruptions, and global geopo-
litical tensions underscores the 
strength of our low-cost model 

and the agility of our operations,” 
Mr. Szucs said.

In December alone, the airline 
carried 2.71 million passengers, up 
5.1% from 2.58 million in the same 
month in 2024. Domestic passengers 
accounted for 2 million, while inter-
national passengers totaled 710,000.

“ We  a n t i c i p a t e  s u st a i n i n g 
similar growth levels in 2026, sup-
ported by the delivery of seven 
new aircraft during the year. As we 
celebrate our 30th anniversary, we 

look forward to another milestone 
year for the airline,” he added.

Cebu Pacific’s seat load factor, 
which measures the percentage of 
occupied seats, stood at 84% for 
2025, slightly below the 84.4% 
recorded in 2024. Total seats of-
fered rose 10% to 31.99 million from 
29.09 million the previous year.

Shares of Cebu Air closed five 
centavos, or 0.15%, lower at P33.35 
apiece on Thursday. — Ashley 
Erika O. Jose

PhilWeb, Hann Casino
team up to expand
online gaming business
LISTED electronic gaming tech-
nology services provider Phil-
Web Corp. and Hann Casino have 
entered into a partnership to 
expand Hann’s regulated online 
gaming operations.

“This partnership refl ects both 
parties’ shared commitment to 
delivering a secure, compliant, 
and high-quality digital gaming 
experience aligned with regula-
tory requirements,” PhilWeb said 
in a disclosure on Thursday.

Under the agreement, PhilWeb 
will support the operation and 
management of Hann’s online 
gaming platform, leveraging its 
experience, technical expertise, 
and track record in the Philippine 
gaming industry.

“Hann Casino remains fully 
committed to responsible gam-
ing, strong governance, and 
regulatory compliance, while 
PhilWeb’s operational and tech-
nical capabilities will enhance 
platform performance, player ex-
perience, and overall operational 
e�  ciency,” PhilWeb added.

Hann Casino Resort, Central 
Luzon’s first integrated resort, 

is owned by Hann Philippines, 
Inc. 

The 11-hectare (ha) property 
features a casino with 274 table 
games and 1,721 gaming ma-
chines, over 800 hotel rooms at 
Swissôtel Clark and Clark Mar-
riott, and the 8th Avenue Life-
style Mall, which houses outlets 
such as Hard Rock Café, Tom 
N Toms, Lucky Dumpling, The 
Dine by Tony Jung, Las Flores, 
and Taboo bar.

The resort recently expanded 
its main casino fl oor by 1.22 ha 
and added The Canyon (a café 
by day and winery by night) and 
Three Woks (contemporary 
Asian dining) to its 20 restau-
rants, bars, and cafés offering 
local and international cuisines.

PhilWeb said the partnership 
represents a long-term col-
laboration aimed at sustainable 
growth, innovation, and the fur-
ther development of regulated 
online gaming in the Philippines.

PhilWeb shares rose 8.92% 
to close at  P7.08 apiece on 
Thursday. — Alexandria Grace 
C. Magno
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Victorias Milling income
falls 56% on rising costs 
despite revenue gain
LISTED sugar milling com-
pany Victorias Milling Co., 
Inc. (VMC) reported a 56.23% 
decline in attributable net in-
come to P162.28 million for 
the three months ended No-
vember, as rising operating 
costs o� set revenue gains.

In a regulatory filing on 
Thursday, the company said its 
net income fell from P370.75 
million a year earlier.

Total revenue for the period 
rose 28.82% to P3.24 billion 
from P2.51 billion in the same 
period last year.

Revenue from sales in-
creased 61.34% to P3.1 bil-
lion from P1.92 billion, while 
revenue from services fell 
76.43% to P139.69 million from 
P592.74 million a year earlier.

Other income, which in-
cludes storage and handling 

fees, interest income, and 
investments, dropped 28.21% 
to P96.7 million from P134.68 
million.

Meanwhile, VMC’s cost 
of sales and services climbed 
40.06% to P2.93 billion from 
P2.09 billion, driven by higher 
inventories used. 

The figure also included a 
P222.14-million provision for 
inventory write-downs due to 
lower market prices of molas-
ses and raw sugar.

Operating expenses rose 
16.91% to P218.64 million from 
P187.02 million, refl ecting in-
creases in both general and 
administrative expenses and 
selling expenses.

On Thursday, VMC shares 
closed 3 centavos, or 1.4%, 
lower at P2.12 apiece. — Vonn 
Andrei E. Villamiel

PHILSTAR FILE PHOTO


