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ROME — Italy’s competition author-
ity (AGCM) imposed a €1-million ($1.16- 
million) fi ne on China-founded online 
fast fashion retailer Shein on Monday for 
misleading customers about the environ-
mental impact of its products.

It is Shein’s second fi nancial sanction 
by a European competition authority in 
little more than a month, after France 
fi ned the company €40 million on July 
3 over fake discounts and misleading 
environmental claims.

The Italian fine was imposed on 
Infinite Styles Services Co. Limited, a 
Dublin-based company that operates 
Shein’s website in Europe, following an 
investigation by AGCM launched last 
September.

In a statement, Shein said it has co-
operated fully with AGCM and took im-
mediate action to address the concerns 
raised.

AGCM said the environmental 
sustainability and social responsibil-

ity messages on Shein’s website “were 
sometimes vague, generic, and/or overly 
emphatic, and in other cases omitted and 
misleading.”

Shein’s claims on circular system 
design and product recyclability “were 
found to be false or at the very least con-
fusing,” and the green credentials of its 
“evoluSHEIN by design” collection were 
overstated, the regulator said.

Shein promotes the “evoluSHEIN by 
design” collection as clothes made us-

ing more sustainable and responsible 
manufacturing.

AGCM said consumers could be mis-
led to think that the collection was made 
with materials that are fully recyclable, 
“a fact that, considering the fi bers used 
and currently existing recycling systems, 
is untrue.”

Shein, in its statement, said: “We 
have strengthened our internal review 
processes and improved our website to 
ensure that all environmental claims 

are clear, verifi able, and compliant with 
regulations.”

AGCM also took issue with Shein’s 
“vague and generic” commitments to cut 
greenhouse emissions by 25% by 2030 and 
to net zero by 2050, noting that Shein’s 
emissions increased in 2023 and 2024.

The Italian regulator said its overall as-
sessment was infl uenced by an “increased 
duty of care” falling on Shein, “because it 
operates in a highly polluting sector and 
with highly polluting methods.” — Reuters

Italy’s competition regulator hits Shein with €1-million greenwashing fine

SEOUL — South Korea will pre-
pare measures to help companies 
cope with higher US tari� s and 
expand into new markets, the 
Finance Ministry said on Tues-
day, as it kicked o�  a task force to 
prepare the new administration’s 
economic policy plans.

On the domestic front, the gov-
ernment will come up with mea-
sures to boost short-term demand, 
as well as fi nancial support for mid- 
to long-term technology develop-
ment to enhance market competi-
tiveness, it said in a statement.

South Korea reached a trade 
deal with the US last week, just 
days before President Donald J. 
Trump’s threatened 25% tariff 
rate was due to come in on its 
exports to the United States.

The trade deal set tariffs on 
exports from the Asian country 

at 15%, still higher than a baseline 
10% rate and the near zero tari� s 
for exports under a Korea-US free 
trade agreement.

Still, topics left unresolved by 
the deal provide scope for more 
disputes as the two countries pre-
pare for a summit between Mr. 
Trump and new South Korean 
President Lee Jae Myung in the 
coming weeks.

Mr. Trump may use the sum-
mit to try to squeeze more con-
cessions on areas such as defence 
costs and corporate investments, 
left out of the deal, while non-
tari�  barriers and currency could 
prove thorny issues, experts said.

South Korea’s Finance Min-
istry, however, sought to give a 
positive spin on the agreement.

The deal reduced uncertainty 
over the trade environment, 

while a $350-billion investment 
package included in the deal will 
provide new business opportuni-
ties for companies, deepen eco-
nomic cooperation between the 
two countries, and contribute to 
a more stable supply chain, the 
ministry said.

The administration of Presi-
dent Lee also plans to prepare 
policy measures to foster new 
industries, such as artificial in-
telligence, semiconductors and 
“K-contents” and include them 
in economic growth strategies 
and budget plans due to be an-
nounced later this month.

K-contents refers to a range 
of cultural and entertainment 
goods produced by the country 
ranging from K-pop to Korean 
dramas that have boomed glob-
ally.

The ministry vowed to bring 
regulatory improvements to 
vitalize business activity, as it 
kicked off a meeting with the 
country’s major business groups.

Asia’s fourth-largest economy 
grew in the second quarter at the 
fastest pace in more than a year 
on rebounding consumer spend-
ing and a surge in technology 
exports, but still faces headwinds 
from slowing global trade amid 
the sweeping tari� s.

The International Monetary 
Fund last week raised its out-
look for most advanced and 
emerging economies this year 
based on developments around 
U S  t a r i f f  n e g ot i a t i o n s,  b u t 
South Korea was among the ex-
ceptions, with its 2025 growth 
forecast revised down to 0.8% 
from 1.0%. — Reuters

South Korea gov’t pledges to help 
fi rms cope with higher US tari� s

ZURICH — Swiss watchmaker Swatch Group’s 
Chief Executive O�  cer Nick Hayek has a tari�  
problem. And the clock is ticking.

US President Donald J. Trump unleashed a 
39% tari�  on most Swiss-made products last 
week, which will come into e� ect on Thursday. 
The country — known for its luxury timepiec-
es, chocolate and secretive banks — is racing to 
gain a reprieve.

Mr. Trump’s tariffs — aimed, he says, at 
erasing global trade imbalances — have rattled 
companies around the world and sparked 
scrambles to shift supply chains and sales 
channels by many brands — few more recog-
nizable than Swatch, which became famous 
for its plastic watches.

The United States is the largest export mar-
ket for Swiss watches.

Shares in Swiss watch and luxury fi rms, in-
cluding Swatch, slid nearly 5% on Monday on 
news of the tari� s before paring back losses.

Swatch Group — the biggest Swiss watch-
maker by sales volume — is trying to adapt, 
Mr. Hayek told Reuters. The company has 
front-loaded shipments to the United States, 
is tapping US shoppers as they travel abroad, 
and has also raised its prices.

Part of the challenge for the industry is that 
Swiss watches need to be 60% made in the 
country, making it hard to shift production 
elsewhere.

“We produce everything in Switzerland, 
not in China. And we have a high cost. And 
when you add a 39% tari� , we cannot absorb 
that. So prices will go up for sure,” Mr. Hayek 
said on Monday, without giving specifi cs on 
the potential rise.

Swatch Group, which also owns Swiss lux-
ury watch brands such as Omega, Tissot and 
Longines, already raised prices by 5% following 
Mr. Trump’s fi rst tari�  announcement in April.

Mr. Hayek explained that the firm had 
started to ship extra inventory to the United 
States earlier in the year when Mr. Trump’s 
initial salvo of global tari� s hit. Swiss watch-
makers more broadly saw a spike in exports in 
April, trade data show.

“We shipped much more products to the 
United States, so this means there is not an 
immediate impact on us,” he said, adding that 
Swatch has at least three to six months of US 
stock in warehouses and stores, giving a short-
term bu� er from tari� s.

The firm plans to ship “a little bit more” 
inventory over the next few days before the 
tari� s take e� ect.

Mr. Hayek said demand for its watches 
remained strong in the United States, for now.

Jean-Philippe Bertschy, an analyst at 
Bank Vontobel, a Zurich-based private 
bank, said higher inventory levels built up 
by watchmakers would give them breath-
ing space only for the short term. Super 
premium watches could more easily pass on 
extra costs than mid-market and entry level 
ones, he said.

“The industry will be hoping and praying 
that the tariffs can be negotiated down to 
something like the 15% that Europe has,” Mr. 
Bertschy said. “If the 39% tari�  remained, it 
would be devastating for the industry.”

The watchmaking industry is Switzerland’s 
third-largest export sector, behind chemicals 
and pharmaceuticals, and sales of machinery. 
It made up 9% of Swiss exports in 2024.

Swatch Group is the third-biggest Swiss 
watchmaker by revenue, after Rolex and 
Richemont, which makes IWC, Jaeger-
LeCoultre and Cartier watches.

For watchmakers, a silver lining was the 
fl exibility of sales channels for their portable 
products, which meant Swatch could target 
US shoppers while they are overseas in tourist 
hot spots. “Customers are mobile,” Mr. Hayek 
said.

When China imposed luxury taxes, that 
simply drove Chinese consumers to shop in 
Macau and Hong Kong, he said.

“There are many possibilities for Ameri-
cans. They travel all over the world,” said Mr. 
Hayek, pointing to options like shops aboard 
cruise ships. “They continue to buy even if 
you have to increase the prices in the United 
States.”

‘WHAT COUNTS IS WHAT TRUMP IS SAYING’
Nonetheless, Swatch is keen for the Swiss gov-
ernment to quickly strike a deal to avert the 
threatened 39% tari� .

Mr. Hayek called on Swiss President Karin 
Keller-Sutter to travel quickly to the United 
States to resolve the issue.

The tari�  rate — one of the highest tari� s 
globally — could hit other Swiss luxury brands 
such as Rolex and Patek Philippe.

“The ‘Swiss-made’ label is part of our DNA. 
The history and expertise of our industry are 
unique worldwide,” Yves Bugmann, president 
of the Federation of the Swiss Watch Industry, 
said. “It is therefore inconceivable to abandon 
or dilute the label.”

The United States is the biggest foreign mar-
ket for Swiss watches overall, accounting for 
16.8% of exports worth about 4.4 billion Swiss 
francs ($5.44 billion), federation data show.

Mr. Bugmann said that the Swiss watchmak-
ing sector had been investing in training in the 
United States as well as retail networks and ser-
vices, adding the tari� s marked a “serious blow” 
that would indirectly hurt the US economy.

Underscoring the volatile outlook, Georges 
Mari, co-owner of Zurich-based investment 
fi rm Rossier, Mari & Associates, which holds 
shares in Swatch, said it is “impossible” to 
forecast the impact on the industry.

“Tari� s can change at any moment due to 
the unpredictability of the Trump administra-
tion,” Mr. Mari said. The US market generated 
18% of Swatch Group’s sales in 2024, accord-
ing to broker Je� eries.

Switzerland’s government said it was ready 
to make a “more attractive o� er” in trade talks 
with Washington, after it held an extraordi-
nary cabinet meeting on Monday to discuss its 
response to the tari� .

Swatch Group’s Hayek said it wasn’t yet 
“doomsday” and hoped an agreement could 
be struck — though that was very much in the 
hands of the US president.

“What counts on the US side is what Mr. 
Trump is saying,” he said. “Nobody else.” — 
Reuters

A Swiss watch icon navigates Trump’s tariff uncertainty

TESLA has granted Chief Ex-
ecutive O�  cer (CEO) Elon Musk 
shares worth about $29 billion in 
a new pay deal aimed at keeping 
the billionaire entrepreneur at the 
helm during a crucial pivot from 
its struggling core auto business 
to robotaxis and humanoid robots.

The company described the “in-
terim award” of the 96 million new 
shares as a fi rst step, “good faith” 
payment to honor Mr. Musk’s 
more than $50-billion pay package 
from 2018 that was struck down by 
a Delaware court last year.

Mr. Musk can claim the new 
award if he remains in a top ex-
ecutive role for another two years 
and a court does not reinstate the 
2018 package currently on appeal.

He has to hold the shares for 
five years and can buy them for 
$23.34 per share, the same as 
the exercise price of the 2018 
award. Tesla will also put to vote 
a longer-term CEO compensa-
tion plan at its annual investor 
meeting on Nov. 6.

The move is meant to keep 
Mr. Musk, the public face of 
Tesla and architect of its ro-
botaxi strategy, focused on the 
electric-vehicle maker as it 
navigates a shift to cybercabs 
and robotics from its mainstay 
auto business.

It also seems to quell any spec-
ulation that the board’s patience 
with Mr. Musk could be wearing 
thin because of the recent tu-

multuous months, including the 
CEO’s foray into politics.

The move to give Mr. Musk 
greater control of the company sug-
gests that directors still see him as 
best-suited to tackle Tesla’s growing 
list of challenges in the years ahead.

Sales have been falling at the 
company due to its aging vehicle 
line-up, tough competition and Mr. 
Musk’s right-wing political stances 
that have tarnished its brand.

S&P Global Mobility data 
shared exclusively with Reuters 
showed on Monday that Tesla’s 
brand loyalty had plunged since 
Mr. Musk endorsed US President 
Donald J. Trump last summer.

Mr. Musk’s involvement in poli-
tics and his wider business empire, 

including artificial intelligence 
startup xAI, have also sparked con-
cerns about his devotion to Tesla, 
the main source of his wealth. Mr. 
Musk has threatened to leave un-
less he gets more control over Tesla.

The new stock award will take 
his Tesla stake, already the larg-
est, to more than 15% from the 
12.7% currently, according to Re-
uters calculations.

Before Monday’s grant, Mr. 
Musk had no active compensa-
tion plan and Tesla said he had 
not received meaningful pay 
since 2017. With the legal fight 
over his 2018 package expected to 
continue, the board said it moved 
to retain Mr. Musk’s “extraordi-
nary talent.” — Reuters

Tesla approves share award worth $29 billion to CEO Elon Musk


