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REVADS, the Philippines’ first app-based 
motorcycle ad platform, is helping startups 
and small and medium enterprises (SMEs) 
gain visibility in high-traffic areas.

The Pasig-based company, founded in Oc-
tober 2024, aims to level the playing fi eld for 
smaller businesses by o� ering out-of-home 
advertising through motorcycles that travel 
through high-foot-tra�  c areas, particularly 
along the busiest roads of the Philippine 
capital.

“If you look around for burger brands, for 
example on the road, I bet you’ll just fi nd Mc-
Donald’s, Jollibee — the bigger ones, right?”  
Lance Arthur S. Martinez, RevAds founder 
and chief executive officer, said in an inter-
view.

“Now, we’re opening it up for smaller busi-
nesses to compete in an area where there are 
real impressions. Smaller businesses normally 
have no access,” he added.

By mounting advertising panels on the 
back of motorcycles, businesses can promote 
their brands while providing drivers with ad-
ditional passive income as they go about their 
usual work with other app-based motorcycle 
services.

RevAds’ main product is its rolling bill-
boards, which start at P4,000 a month with 
no long-term commitment — a more acces-
sible alternative compared with standard bill-

boards along EDSA, which cost P200,000 to 
P400,000 a month.

Mr. Martinez said the platform’s a� ordabil-
ity and accessibility stem from its app-based 
model, which allows brands and riders to con-
nect directly.

Through this service, a brand’s ad stays 
on the rider’s ad panel uninterrupted for an 
entire month.

“Your brand can reach homes, hospitals 
and business districts where only the bigger 
brands usually compete,” he said. 

The motorcycle ad company also offers 
other services such as motorcades for larger 
ad campaigns.

The out-of-home advertising market in the 
Philippines is projected to reach $316.47 mil-

lion this year, with traditional formats such as 
transit ads and billboards accounting for the 
biggest share at $198.29 million, according to 
German data platform Statista.

But for smaller companies with limited 
resources, advertising is a bigger gamble. To 
ensure its e� ectiveness, Mr. Martinez said the 
RevAds platform strategically selects riders 
who often travel within the brand’s target area.

“We save the riders’ location preferences 
for targeting purposes,” he said. “Secondly, 
we consider the amount of exposure they’re 
generating. Their equipment, as mentioned 
earlier, includes tracking capabilities.”

Brands, companies, and campaigns can also 
add personalized QR (quick response) codes 
to make their ads more interactive, allowing 
viewers to be directly routed to their links.

Mr. Martinez said the company has helped 
about 600 motorcycle drivers on the RevAds 
fl eet by giving them additional income.

He added that half of the monthly fees paid 
by businesses, or about P2,000 monthly, is the 
typical amount a rider earns, provided they 
reach at least 1,500 kilometers a month.

Mr. Martinez said there has been strong in-
terest, with 10,000 motorcycle riders on their 
waiting list. They expect to expand their team 
to 2,500 riders by the end of the year.

“Our goal really is to make it available 
across all metropolitan cities in the Philip-
pines because the more we help brands get 
their message out on the road, the more value 
we are able to add for our hard-working riders 
on the streets,” he said in mixed English and 
Filipino.

RevAds platform boosts SME 
visibility with motorcycle ads 

YUFIN Philippines, a fi nancial 
technology platform, is looking 
to double Philippine households’ 
monthly income by leveraging 
nano and micro enterprises’ fi -
nancing options.

“Yufi n is on a mission to double 
the monthly income of more than 
ten million households by empow-
ering the smallest businesses,” 
Shubhrendu Khoche, co-founder 
and chief executive o�  cer at Yufi n 
Philippines, said in a statement.

“We want to make sure that 
sari-sari (mom-and-pop) store 
owners,  ‘solopreneurs’  and 
housewives can grow their busi-
nesses with confidence because 
when they succeed, their com-
munities succeed too,” he added.

Nano and micro businesses, 
run mainly by mom-and-pop store 
owners, solo entrepreneurs and 
housewives, face limited access to 
digital tools, a� ordable capital and 
reliable fi nancial services.

Micro enterprises account for 
90.43% of Philippine businesses 
at 1.13 million, while small en-
terprises account for 8.82% or 
109,912, according to the Depart-
ment of Trade and Industry.

About 8.1 million nano en-
terprises were operating in the 
Philippines as of 2022, according 
to the Social Enterprise Develop-
ment Partnerships, Inc.

Founded in 2022, Yufin pro-
vides digital tools, financial ser-

vices and income opportunities 
to empower small firms, and 
entrepreneurs in tier 2 and 3 
cities.

Its key services include digital 
payments, embedded financing 
and reselling of in-demand prod-
ucts and services.

Through its distribution as a 
service (DaaS) model, Yufi n turns 
community-based merchants 
into digital distribution hubs.

Store owners can use their 
phones as a point of sale to get 
insights on their shoppers and 
supplies, as well as access work-
ing capital.

This also lets them resell servic-
es such as insurance, over-the-top 
content like Netflix and Amazon 
Prime and transport prepaid cards.

Yufin has also integrated in-
telligent cloud-based solutions 
to optimize operations, forecast 
demand and tailor support to its 
merchant base.

Its wAIs cart — powered by 
Microsoft tools Azure and Power 
B — builds a complete, tailored 
basket for smaller fi rms for their 
weekly budget in one click. This 
helps Yufin analyze real-time 
trends, streamline supply chains 
and scale its infrastructure.

“As Yufi n prepares for its seed 
round and pushes forward with 
its ‘10x in 6 months’ growth plan, 
its partnership with Microsoft 
ensures that the platform can 
keep up with growing demand 
while staying grounded in its 
purpose — creating real eco-
nomic opportunity for those too 
often left behind,” the company 
said.

To date, Yufin has more than 
30,000 registered merchants, 
with a monthly gross transaction 
volume and revenue growing by 
more than 25%. — Beatriz Marie 
D. Cruz

Yufin empowers nano firms with digital tools

THE PHILIPPINE SME Business Network 
(PhilSME) plans to hold another exposition 
on franchising in November after attract-
ing 12,000 visitors to its 16th Philippine SME 
Business Expo and Conference this month, 
according to its top official.

“This is more about business solutions 
with the major component of franchis-
ing opportunities and solutions,” Trixie 
E. Abrenilla, chief executive officer and 
managing director at the PhilSME, told 
BusinessWorld.

The 16th Philippine SME Business Expo 
and Conference brought fresh elements with 
a lineup of powerhouse speakers and the 
introduction of the Malaysian Pavilion, she 
told a news briefi ng on May 9.

“The conference lineup, especially for day 
one, these are the top businesspeople in their 
industries,” she said. She added that more than 
10 Malaysian fi rms joined this year’s expo.

“They came here to collaborate with Filipino 
companies and o� er their own SMEs (small, me-
dium enterprises) so they can also grow,” she said.

The two-day expo on May 9-10 featured 
well-known business figures like Chinkee 
Tan, Cristalle Belo-Pitt and RJ Ledesma, who 
shared tips on how SMEs could grow.

More than 120 exhibitors, mostly SMEs, 
had the opportunity to network with other 
businesses and potential partners.

The initiative supports MSMEs, which ac-
count for more than 99% of businesses in 
the country and contribute 40% of economic 
output, PhilSME said in a separate statement.

“We created PhilSME to guide SMEs to-
ward practical, real-world business solu-
tions, and this year, we witnessed powerful 
exchanges and partnerships take shape right 
on our expo fl oor,” Ms. Abrenilla said.

She said the event attracted about 12,000 
visitors, surpassing their 10,000 target. —
Edg Adrian A. Eva

PhilSME eyes franchising expo in November
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