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SMIC posts P20.1-B Q1 profi t;
banking leads with 51% share
SY-LED conglomerate SM In-
vestments Corp. (SMIC) reported 
a 9% increase in its fi rst-quarter 
(Q1) consolidated net income to 
P20.1 billion from P18.4 billion a 
year ago, driven by growth across 
its core business segments.

January-to-March consoli-
dated revenue rose by 6% to 
P152 billion from P143.7 billion 
in the same period last year, 
SMIC said in a regulatory filing 
on Wednesday.

The banking segment ac-
counted for 51% of reported net 
earnings, followed by property at 
29%, retail at 14%, and portfolio 
investments at 6%.

“We are encouraged by the 
positive start to 2025. Consumer 
confi dence remains good and our 
businesses are well-positioned 
to serve in all categories. Positive 
sentiment is supported by falling 
inflation, which was at 1.4% in 
April,” SMIC President and Chief 
Executive O�  cer Frederic C. Dy-
Buncio said.

“ We continue to monitor 
uncertainties in the global mac-
roeconomic environment but 
remain positive about the Phil-
ippines. SM remains focused on 
serving and enabling our local 
customers and stakeholders,” 
he added.

In the retail business, SM 
Retail recorded an 18% increase 
in net income to P3.6 billion 
as revenue climbed by 7% to 
P100.3 billion.

Food retail revenue 
rose by 8% to P61.5 bil-
lion on improved mar-
gins, while non-food 
retail revenue increased 
by 6% to P23.5 billion, led 
by the health and beauty 
and fash-
i o n  c a t -
egories.

In the banking segment, BDO 
Unibank, Inc. grew its net in-
come to P19.7 billion on the back 
of double-digit growth in loans 
and a solid performance in fee-
based income.

China Banking Corp. posted 
a 10% increase in net income to 
P6.5 billion as net interest in-
come rose by 14% to P17.1 billion, 
driven by higher asset yields and 
loan volume.

The property business, led 
by SM Prime Holdings, Inc., re-
ported an 11% increase in net 
income to P11.7 billion as total 
revenue climbed by 7% to P32.8 
billion, supported by higher 
rental income, revenue recogni-
tion from real estate sales, and 
other income sources.

SMIC said its portfolio in-
v e s t m e n t s  w e r e  d r i v e n  b y 
office developer NEO, which 

contributed 38% of total port-
folio income, followed 

by renewable energy 
company Philippine 
Geothermal Produc-
tion Co. at 36%, and 

resort developer Belle 
Corp. at 11%.
In a separate statement, 

SM Prime 
o u t l i n e d 
a  t h r e e -

pronged roadmap for long-term 
growth that focuses on organic 
expansion, regional develop-
ment, and diversifi cation.

SM Prime will  add over 
316,000 square meters of new 
gross fl oor area to its mall port-
folio and redevelop more than 
309,000 square meters of existing 
mall space in the near term.

NEW MALLS
The real estate developer will 
also open new malls in Laoag, 
La Union, and Zamboanga this 
year to expand its provincial 
footprint.

It is also pursuing diversi-
fication into high-value seg-
ments, with integrated proper-
ty developments and premium 

residential projects expected 
to drive growth over the next 
five years.

Regarding its upcoming en-
try into the premium residential 
market, SM Prime said it is open 
to partnerships for future proj-
ects. The initial launch market 
for the new premium residential 
venture will be in Metro Manila.

“For certain developments 
that we have already planned 
and have strong confidence in, 
we will pursue them on our own. 
However, if the project requires 
additional expertise or broader 
organizational support, we are 
more than willing to bring in 
partners,” SM Prime Executive 
Vice-President for the premium 
residential segment Jose Juan 
Z. Jugo said.

Pricing for SM Prime’s pre-
mium residential segment will 
start at P15 million, with upper 
price ranges to be determined 
by market conditions.

SM Prime has earmarked P100 
billion in capital expenditure for 
this year.

On Wednesday, SMIC shares 
fell by 0.45% or P4 to P876 per 
share, while SM Prime shares de-
clined by 0.21% or fi ve centavos to 
P24.15 apiece. — Revin Mikhael 
D. Ochave

Megaworld Q1 income 
rises 16% to P5.83B 
MEGAWORLD Corp. saw its 
fi rst-quarter (Q1) net income 
rise by 16% to P5.83 billion, 
driven by leasing activity and 
growth across its residential, of-
fi ce, mall, and hotel businesses.

Consolidated revenue for 
the fi rst three months grew by 
11% to P20.93 billion on the 
back of strong contributions 
from its residential, leasing, 
and hotel operations, Mega-
world said in a regulatory fi ling 
on Wednesday.

“This strong start to the 
year is a refl ection of our clear 
strategy and the strength of our 
diversifi ed portfolio. All of our 
core businesses — residential, 
o�  ce, malls, and hotels — grew 
during the first quarter. More 
than half of our township de-
velopments are in the prov-
inces, and the opportunity for 
expansion and growth is there,” 
Megaworld President Lourdes 
T. Gutierrez-Alfonso said.

Real estate sales improved 
by 8% to P13.09 billion on proj-
ect sales across Metro Manila 
and key growth centers in the 
provinces.

Leasing revenue went up 
by 15% to P5.34 billion due to 
tenant demand and synergy 
between Megaworld’s office 
and retail ecosystems.

Megaworld Premier Offices 
grew its revenue by 17% to P3.69 
billion. It secured over 50,000 
square meters (sq.m.) of new of-
fi ce leases during the quarter — 
the highest quarterly total in fi ve 
years — driven by expansions 
and new tenants from business 
process outsourcing firms and 
multinational companies.

Megaworld Lifestyle Malls 
saw an 11% revenue increase 
to P1.66 billion on higher foot 
traffic, sustained consumer 
spending, and more than 

13,000 sq.m. of new tenant 
openings during the quarter.

Megaworld Hotels and Re-
sorts recorded a 27% increase 
in revenue to P1.43 billion due 
to higher room rates.

As of end-March, Megaworld 
held nearly half a trillion pesos in 
total assets. It has 35 townships 
nationwide and approximately 
7,000 hectares of land bank.

The property developer 
aims to expand its o�  ce gross 
leasable area (GLA) to two mil-
lion sq.m. by 2030 and its retail 
GLA to one million sq.m. by 
the same year.

These targets will bring 
Megaworld’s total leasing 
portfolio GLA to three million 
sq.m. by 2030.

Megaworld is the real estate 
arm of listed conglomerate Al-
liance Global Group, Inc. (AGI).

“Megaworld remains to be the 
top contributor to the revenue 
pie of the Alliance Global Group. 
This quarter’s results affirm 
the strength of the company’s 
township model, which thrives 
because of the unique connec-
tions it fosters between people, 
businesses, and experiences,” 
AGI President and Chief Execu-
tive O�  cer Kevin L. Tan said.

Meanwhile, AGI said in a 
separate disclosure that it plans 
to raise P26.7 billion from the 
issuance of warrants to fund 
expansion plans and settle debt.

The issuance covers up to 
2.226 billion underlying com-
mon shares at a minimum 
price of P12 per share.

Warrants refer to derivative 
instruments that give holders 
the right — but not the obli-
gation — to purchase or sell 
a stated number of shares of 
stock at a specified price and 
within a specific period. — 
Revin Mikhael D. Ochave
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DigiPlus profi t jumps 
to P4.2B on surge in 
engagement with
digital entertainment 
TANCO-LED digital entertainment pro-
vider DigiPlus Interactive Corp. recorded a 
110% increase in first-quarter (Q1) net in-
come to P4.2 billion, driven by its flagship 
platforms and new game offerings.

Revenue for the January-to-March pe-
riod climbed by 69% to P23.06 billion, while 
earnings before interest, taxes, deprecia-
tion, and amortization surged by 118% to 
P4.59 billion, DigiPlus said in a stock ex-
change disclosure on Wednesday.

“This was fueled by the strong performance 
of its fl agship platforms and the contribution 
of new game o� erings across BingoPlus, Are-
naPlus, and GameZone,” DigiPlus said.

“The company’s performance was further 
boosted by reinforcing operational e�  ciency, 
enabling more reinvestment in marketing, 
product innovation, and user experience, as 
well as the rationalization of the Philippine 
Amusement and Gaming Corp. share rate on 
e-games,” it added.

For the fi rst quarter, the company contrib-
uted P8.8 billion in taxes and regulatory fees, 
up by 28% from last year.

DigiPlus said it is on track to begin its Brazil 
operations in the fourth quarter. It has started 
hiring efforts to craft a team that can drive 
growth and local market relevance.

The company also recently incorporated 
DigiPlus Global Pte. Ltd. in Singapore, setting 
the stage for broader growth opportunities 
and global expansion.

With this, DigiPlus said it remains confi dent 
in its ability to sustain its growth, led by data-
driven operations and its innovation pipeline.

“DigiPlus aims to bring the success it has 
established in the Philippines to participate 
in the thriving digital entertainment and elec-
tronic gaming industry globally,” DigiPlus 
Chairman Eusebio H. Tanco said. — Revin 
Mikhael D. Ochave

Century Pacifi c Food 
sees 11% income growth, 
rea�  rms full-year outlook
LISTED food and beverage man-
ufacturer Century Pacifi c Food, 
Inc. (CNPF) is keeping its target 
of achieving double-digit revenue 
and profi t growth this year de-
spite tari� -related uncertainties.

“Our exposure to recent Unit-
ed States tari�  actions is limited, 
though we continue to monitor 
developments closely. We navi-
gate this dynamic environment 
with a keen eye on both risks and 
opportunities, recognizing that 
agility and responsiveness are key 
to sustaining our momentum,” 
CNPF Chief Finance O�  cer Rich-
ard Kristo� er S. Manapat said in a 
regulatory fi ling on Wednesday.

“Against this backdrop, we re-
affirm our double-digit growth 
outlook for both revenue and 
profi t — anchored on our mission 
of delivering accessible, afford-
able nutrition to the consumers 
we serve,” he added.

Mr. Manapat made these re-
marks as CNPF reported an 11% in-
crease in fi rst-quarter net income 

to P1.9 billion, driven by its brand-
ed segment. Consolidated revenue 
grew by 10% to P19.9 billion.

The branded segment posted 
a 13% sales increase, supported 
by a better consumer landscape 
amid easing inflation. The seg-
ment, which accounts for the bulk 
of the company’s sales, includes 
subcategories such as marine, 
meat, milk, and other emerging 
segments.

T h e  o r i g i n a l  e q u i p m e n t 
manufacturer (OEM) tuna and 
coconut exports segment saw a 
2% sales decline due to a high 
2024 base and an unfavorable 
commodity cycle.

Operating expenses as a per-
centage of sales decreased by 70 
basis points to 14.5% amid disci-
plined spending.

The earnings before income, 
taxes, depreciation, and amorti-
zation (EBITDA) margin was sus-
tained at 14%, while the net profi t 
margin remained stable at 9.6%.
— Revin Mikhael D. Ochave


