
S1/5Corporate NewsMONDAY, FEBRUARY 3, 2025

Vivant plans P4.5-billion capex 
focusing on solar, wind power
CEBU-BASED energy and water company 
Vivant Corp. is allocating P4.5 billion for 
its 2025 capital expenditure (capex), focus-
ing primarily on renewable energy projects 
such as solar and wind power developments.

This year’s budget is higher compared 
to last year since most of the projects were 
in the pre-development stage, said Vivant 
Chief Finance Officer Minuel Carmela N. 
Franco.  

“When it’s pre-development, the outlay 
and investment are very minimal. We’ll start 
the outlay once development begins,” Ms. 
Franco told reporters last week.  

For 2025, Vivant is expecting to roll out so-
lar power projects with a total capacity of 115 
megawatts (MW), as well as a 200-MW wind 
power project in Samar, said Vivant Chief 
Executive O�  cer Arlo Angelo G. Sarmiento.  

Among the projects expected to become op-
erational is the 22-MW solar project in Bulacan.  

“A lot of the work involves groundbreak-
ing this year,” Mr. Sarmiento said.  

Most of the power generated from the com-
pany’s energy projects will be supplied to its 
retail electricity supply (RES) arm.  

“That’s one of our newer strategies that 
we’re trying to execute — building plants and 

then bringing them to market through the RES 
market, the retail market,” Mr. Sarmiento said.  

In June last year, Vivant said it targeted 
allocating P15 billion for various renewable 
energy projects until 2030, part of the com-
pany’s projected total equity investment 
requirement of up to P22 billion.  

Vivant has investments in various compa-
nies engaged in electric power generation and 
distribution, as well as the retail electricity 
business. It also entered the water industry, 
“with a diversifi ed portfolio in the areas of bulk 
water supply, wastewater treatment, and wa-
ter distribution.” — Sheldeen Joy Talavera

SM: 107,000 job seekers connected to 6,000 employers
THE SM GROUP, through its mall 
unit, said it is working to support 
local job creation and workforce 
development.

In 2024, SM Supermalls host-
ed 183 job fairs nationwide, con-
necting 107,000 job seekers with 
nearly 6,000 employers. Of these, 
14,500 applicants were hired on 
the spot, the company said in a 
statement over the weekend.  

The job fairs, which also pro-
vide government services for 
employment-related documents, 
are part of SM’s initiative to host 
weekly job fairs across its malls 
nationwide.  

In the latter half of 2024, SM 
extended its job fair initiatives 
to partner with various govern-
ment agencies, including the De-
partment of Health, Department 
of Tourism, Technical Education 
and Skills Development Author-
ity, and Civil Service Commis-
sion.  

The company made the state-
ment as online job portal Job-
Street hosted the two-day Job-
Street Career Con 2025 at SMX 

Convention Center Manila in 
Pasay City on Jan. 28 to 29.  

The event featured 130 par-
ticipating companies, including 
SM Retail, Nestlé, Metrobank, 
Accenture, and other fi rms from 
industries such as information 
technology, business process 
management, retail, banking, 
construction, logistics, food ser-
vices, and manufacturing.  

President Ferdinand R. Mar-
cos, Jr. emphasized the impor-
tance of collaboration between 

the government and private 
sector in upskilling workers and 
connecting employers with job 
seekers.  

“Cooperation between the 
government and the private 
sector is very important. Ma’am 
Teresita Sy-Coson, who has been 
with us from the start, opened 
the doors of SM malls for job fairs 
like this, which have been very 
successful,” he said.  

“When we did these job fairs 
and upskilling programs with SM 

before, they were very success-
ful. So we said, let’s try to do this 
more often,” he added.  

Ms. Sy-Coson, vice-chairman 
of SM Investments, is also a mem-
ber of the Private Sector Advisory 
Council’s Education and Jobs 
Group.  

Data from the Philippine Sta-
tistics Authority showed that the 
country’s unemployment rate 
declined to 3.2% in November 
from 3.9% in October. — Revin 
Mikhael D. Ochave  

Wildfl our Hospitality weighs IPO
PREMIUM casual restaurant 
operator Wildfl our Hospitality 
Group said an initial public o� er-
ing (IPO) is a “big possibility” in 
the near future as the company 
pursues nationwide expansion.  

“It is something that we are 
talking about. It’s really a big pos-
sibility for us in the near future,” 
Wildflour President and Chief 
Executive O�  cer Ana Lorenzana 
de Ocampo told reporters on the 
sidelines of an event in Taguig 
City last week.

“I can’t say yet because it’s still 
being discussed. But definitely, 
we are looking at an IPO,” she 
added.

In February last year, Wild-
flour announced that it secured 
a $15-million investment from 
Singapore-based private equity 
firm KV Asia Capital to support 
its expansion plans.  

“Our partnership with KV Asia 
raises the ceiling for us to be able 
to do these things,” Ms. De Oc-
ampo said.  

The Philippine Stock Ex-
change is targeting six IPOs this 
year.  

According to Ms. De Ocampo, 
Wildflour is opening 12 to 14 
outlets across all its brands. The 
company currently operates 27 
outlets.  

She said new stores will open in 
SM North EDSA, Trinoma, Cebu, 
Alabang, Makati, and Baguio.  

Ms. De Ocampo expects a 
strong fi nancial year for Wildfl our 
in 2025, noting that the company 
had a “good start.”  

“I’m hoping that the trajectory 
really goes upward as we go into 
the year. We wouldn’t be building 
all these restaurants if we didn’t 
feel confi dent about the market,” 
she said.  

“We’re very happy with how 
the restaurants are performing. 
I’m hopeful that 2025 will be a 
good year for us,” she added.  

Ms. De Ocampo also acknowl-
edged challenges in retaining 
manpower and mitigating the ef-
fects of infl ation.  

“It’s very easy to hire people, 
b u t  t r a i n i n g  a n d  r et a i n i n g 
them are challenging for us,” 
she said.  

“On inflation, the cost of all 
our ingredients is rising, which 
a� ects many aspects — our menu 
mix, the prices of menu items, 
construction costs, and more. It’s 
really a domino e� ect. Manpower 
and infl ation are our biggest chal-
lenges,” she added.  

Wildfl our’s portfolio includes 
various brands, such as Wild-
fl our Restaurant, George & On-
nie’s Filipino Restaurant, Wild-
flour Italian, Pink’s, Farmacy 
Ice Cream and Soda Fountain, 
Little Flour Café, Pizza Sisters, 
Kei Maki, and Antica Osteria. — 
Revin Mikhael D. Ochave
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