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Vivant eyes 2025 launch for Cebu desalination plant
VIVANT WATER, the water infrastruc-
ture unit of Cebu-based conglomerate 
Vivant Corp., is targeting to complete 
the testing and commissioning of its 
desalination plant in Cordova, Cebu, 
between March and April.

“This year, what we’re very excited 
about is the commissioning of the de-
salination plant in Cebu. That’s the fi rst 
utility-scale seawater desalination plant 
in the country,” Vivant Chief Executive 
Officer Arlo Angelo G. Sarmiento told 
reporters last week.

Once completed, the desalination 
plant is expected to generate up to 20 
million liters per day (MLD) of potable 
water in its fi rst phase, serving the aver-
age daily consumption of 20,000 house-

holds. A desalination plant works by 
removing salt and other impurities from 
seawater to produce freshwater, making 
it suitable for potable use.

Vivant Water President Jess Antho-
ny Garcia said the project cost to build 
the facility is close to P2 billion.

“We expect to begin o�  cial commer-
cial operations this year,” he said.

I s l a  M a c t a n - C o r d ov a  C o r p. ,  a 
wholly owned subsidiary of Vivant 
Hydrocore Holdings, Inc., operating 
under the brand name Vivant Water, 
oversees the project. Vivant Hydro-
core is a wholly owned subsidiary of 
Vivant Infracore Holdings, Inc., the 
holding company for Vivant’s water-
related investments.

Mr. Garcia noted that there is still 
a “large shortage” of potable water in 
Metro Cebu, with total demand reach-
ing about 500 to 600 million liters per 
day, while supply ranges from 100 to 
250 MLD, dropping below 200 MLD 
during the dry season. “So there’s really 
a huge shortage,” he said.

In 2021, Vivant Hydrocore was 
awarded a 25-year contract by the Met-
ropolitan Cebu Water District (MCWD) 
to build a utility-scale desalination 
plant to augment MCWD’s bulk water 
supply. Development activities for the 
plant started in 2022.

Regarding expansion plans, Mr. 
Garcia indicated that the desalination 
plant’s capacity could potentially ex-

pand to up to 50 MLD depending on the 
area’s needs.

For 2025, the company has ear-
marked a P4.5-billion budget, focusing 
primarily on renewable energy projects 
such as solar and wind power develop-
ments. It plans to roll out solar power 
projects with a total capacity of 115 
megawatts (MW) and a 200-MW wind 
power project in Samar.

Vivant has investments in various 
companies engaged in electric power gen-
eration and distribution, as well as the 
retail electricity business. The company 
has also entered the water industry, with a 
diversifi ed portfolio in bulk water supply, 
wastewater treatment, and water distri-
bution. — Sheldeen Joy Talavera

Kia PHL targets 12,500 
units sold this year
KIA PHILIPPINES (KP Motors 
Corp.) is targeting 12,500 car 
sales this year, according to its 
chief operating o�  cer (COO).

“We are aiming to hit 12,500 
cars this year, which represents 
an 86% growth from the nearly 
7,000 units we sold last year,” said 
Brian James Buendia, COO of Kia 
Philippines, during the launch of 
the new Sorento on Thursday.

“It is aspirational, and we al-
ready have the formula in place. 
Last year, we achieved a 33% 
growth despite facing some sup-
ply challenges. Now, as we ramp 
up our Sonet supply and intro-
duce new models, I believe it is 
achievable,” he added.

Kia Philippines ranked as the 
tenth top-selling brand, accord-
ing to a joint report by the Cham-
ber of Automotive Manufacturers 
of the Philippines, Inc. (CAMPI) 
and the Truck Manufacturers As-
sociation (TMA).

In 2024, Kia Philippines sold 
6,692 units, marking a 33% in-
crease from the 5,033 units sold 
in 2023, representing a 1.43% 
market share.

“We finished the year at 1.4%, 
but in the last six months of 
2023, we were already achiev-
ing a 1.7% to 1.8% market share. 
For this year, with a full year 
of Kia Sonet sales, we expect to 
increase our market share to at 
least 2.1% to 2.5%,” Mr. Buendia 
said.

Mr. Buendia noted that the Kia 
Sonet and the newly launched 
Sorento Turbo Hybrid will drive 
sales growth this year.

On Thursday, Kia Philippines, 
a subsidiary of Mobility, launched 
the Sorento Turbo Hybrid, avail-
able in three variants: EX Turbo 
Hybrid FWD, EX+ Turbo Hybrid 
FWD, and SX Turbo Hybrid AWD, 
with prices ranging from P2.188 
million to P2.888 million.

For 2025, Mr. Buendia said Kia 
Philippines is aiming to sell 1,500 
to 2,000 units of the Sorento 
Turbo Hybrid.

“The growth this year will be 
supported by the Sorento, as well 
as the Sonet. The Sonet will have 
full-year exposure this year, un-
like last year, when we sold nearly 
7,000 units but for only half the 
year. It was our best-seller,” he 
said.

“We will have the Sonet avail-
able for the entire year, which will 
definitely help drive our num-
bers, along with the Sorento and 
our new hybrid lineup for the 
Carnival,” he added.

In addition to the Sorento 
launched on Thursday, Mr. Buen-
dia mentioned that Kia is explor-
ing other models tailored to the 
Philippine market.

“It’s easy to bring cars here, but 
now we are learning to study the 
market first before introducing 
new models. We already have a 
few models for testing that I can-
not yet reveal,” he said.

“If those cars show positive re-
sults in our research, we’ll defi nitely 
bring them in. We are always open 
to opportunities and aim to align 
the entire Kia lineup with the elec-
trifi cation of AC mobility,” he added.

In addition to new models, Mr. 
Buendia said Kia is focusing on 
the quality of its 40 dealerships to 
support sales growth.

“If you visit Kia dealerships 
now, you’ll see they have adopted 
the new Kia store image, complete 
with the new logo. This started in 
2022, and we’re now at around 
70% of our Kia dealers using the 
new corporate logo,” he said.

“A l o n g  w i t h  t h a t ,  w e ’r e 
implementing new customer 
experience training across all 
dealerships, focusing on end-to-
end customer engagement. We 
believe this will be a significant 
driver of our growth,” he added.

Kia o� ers a wide range of ve-
hicles, including internal com-
bustion engine (ICE), hybrid, 
and fully electric vehicles (EVs). 
However, Mr. Buendia said that 
ICE vehicles will remain the main 
growth driver for 2025.

“For 2025, we expect ICE 
vehicles to continue leading our 
growth. Our ICE offerings cater 
to the lower segment, including 
subcompact SUVs (sports utility 
vehicles) like the Kia Sonet,” he 
said.

“While our electrifi ed models, 
such as hybrids and EVs, are cur-
rently positioned in the premi-
um segment, the ICE models will 
still dominate sales,” he added.

Specifi cally, he said ICE mod-
els are expected to account for 
70-75% of the company’s sales in 
2025. — Justine Irish D. Tabile
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