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AYALA-LED ACEN Corp. report-
ed an attributable net income of 
P2.21 billion in the second quar-
ter, up 24.2% from a year ago, 
boosted by its renewables expan-
sion. 

“Our growth continues to be 
robust midway through 2023. 
We’ve made considerable prog-
ress with the continued ramp-up 
of our projects, helping provide 
much-needed supply to the Phil-
ippines and across the region,” 
Eric T. Francia, president and 
chief executive o�  cer of ACEN, 
told the stock exchange on 
Thursday. 

For the April-to-June period, 
ACEN said its consolidated rev-
enues surged to P11.33 billion, 
32.2% higher than the P8.57 bil-
lion in the same period last year. 

“We continue to expand our 
funding sources and optimize 
ACEN’s capital structure, while 
keeping track of our leverage 
ratios, as we aggressively pursue 
new investments in line with 
our growth aspirations,” said 
Maria Corazon G. Dizon, chief 
finance officer and compliance 
officer. 

In the fi rst semester, ACEN’s 
net income attributable to the 
parent company reached P4.23 
billion, up by 94% compared with 
P2.18 billion in the corresponding 
period in 2022. 

The energy company said its 
profi t rise signifi es recovery from 
the headwinds it experienced in 
2022. 

“The company’s strong perfor-
mance was accompanied by a rise 

in overhead, as ACEN ramped 
up manpower in support of the 
acceleration of its renewables ex-
pansion,” it said. 

Consolidated revenues for the 
January to June period also ex-
panded posting a 28.2% increase 
to P20.47 billion from P15.97 bil-
lion a year ago 

The energy company of the 
Ayala group attributed its rev-
enue rise to the increase in net 
generation, which it said was 
driven by a “stronger wind regime 
throughout the period and higher 
operating capacity with testing 
and commissioning of new proj-
ects.” 

The boost in net generation 
allowed the company to reach 
a net selling merchant position 
along with strong prices at the 

Wholesale Electricity Spot Mar-
ket (WESM), ACEN said. 

For the January-to-June pe-
riod, ACEN’s attributable EBIT-
DA or earnings before interest, 
taxes, depreciation, and amor-
tization from nonconsolidated 
operating associates and joint 
ventures went up by 20% to P9.4 
billion. 

ACEN said its Philippine oper-
ations contributed P4.1 billion to 
EBITDA, 48% higher than a year 
ago, while its international EBIT-
DA expanded 17% to P5.5 billion 
due to “stronger wind resources” 
with the ongoing commissioning 
of its 521-megawatt direct cur-
rent (MWdc) New England solar 
farm project in Australia. 

ACEN said its combined at-
tributable renewable energy 

output posted double-digit 
growth to 2,052 gigawatt-hours 
(GWh) in the first six months of 
the year. 

In the Philippines, ACEN’s re-
newable energy generation regis-
tered a 30% increase to 568 GWh, 
which it attributed to the com-
missioning of its 160-megawatt 
Pagudpud wind farm in Ilocos 
Norte and the 44-MWdc second 
phase of its Arayat-Mexico solar 
farm in Pampanga. 

Meanwhile, the company’s in-
ternational portfolio generated 
1,483 GWh, up by 17% from a year 
ago, fueled by robust wind re-
sources in Vietnam and improved 
operations in Indonesia. 

ACEN has around 4,200 MW 
of attributable capacity spread 
across the Philippines, Vietnam, 

Indonesia, India, and Australia. 
The energy company is targeting 
to expand its renewable energy 
portfolio to 20 GW by 2030.

“We continue to be at the fore-
front of the global energy transi-
tion as we actively establish new 
partnerships and grow existing 
relationships in order to deliver 
reliable and sustainable power to 
the markets we serve. We are con-
fident that these opportunities 
will allow us to move ever closer 
to our ACEN 2030 aspirations 
and beyond,” said Jonathan P. 
Back, the company’s chief strat-
egy o�  cer. 

At the local bourse on Thurs-
day, shares in the company 
gained 29 centavos or 5.79% to 
close at P5.30 apiece. — Ashley 
Erika O. Jose

ACEN expansion lifts income by 24% to P2 billion

San Miguel unit posts
flat first-half net income
SAN MIGUEL Food and Bev-
erage, Inc. (SMFB) reported 
a consolidated net income of 
P18.8 billion in the fi rst semes-
ter, which the listed manufac-
turer described as “steady” 
amid a challenging market en-
vironment.

No comparative fi gure was 
given by the company but it 
previously reported the same 
profi t fi gure a year ago.

In a media release on 
Thursday, it said revenues in 
the first half were hit by the 
rising cost of raw materials, an 
increase in excise taxes, and 
elevated logistics costs.

“As uncertainties and risks 
to the economic environment 
remain, we will continue to 
take the necessary actions to 
mitigate the impacts on each 
of our businesses, including 
leveraging on each of our 
strengths to improve overall 
performance,” Ramon S. Ang, 
president and chief executive 
o�  cer of SMFB said.

“We will continue to invest 
in building our brands and 
strengthening our portfolio 
in order to position SMFB 
for long-term sustainable 
growth,” Mr. Ang added.

Its consolidated revenues 
during the fi rst semester rose 
by 7% to P184.6 billion due to 
the combination of volume 
growth and an e�  cient pricing 
strategy.

The company’s beer busi-
ness, San Miguel Brewery, Inc. 
recorded a 26% increase in its 
consolidated net income in the 
fi rst half to P13.5 billion on the 
back of strong sales.

Its consolidated sales dur-
ing the period rose by 14% to 
P74.1 billion because of im-
proving demand from domes-
tic and international markets.

Revenues from domestic 
operations went up by 13% to 
P66 billion, driven by a 9% in-
crease in volumes.

The company said that 
volume growth was due to 
the recovery of on-premise 
channels, resumption of tour-
ism activities, relevant brand 
campaigns, intensifi ed o� -take 
generating programs, and 
other initiatives.

In international markets, 
its revenues increased by 16% 
after a strong export demand, 

as well as its Hong Kong, and 
Thailand markets.

Additionally, spirits unit 
Ginebra San Miguel,  Inc. 
(GSMI) booked a net income 
of P4.1 billion, 64% higher 
than the prior year boosted 
by volume growth resulting 
from “strategic marketing 
campaigns.”

Volumes during the first 
half inched up by 1% year on 
year to 22.2 million cases.

“Through well thought-
out strategies and campaigns, 
GSMI has continued to stay 
on top of its market, and has 
become a reliable performer 
and contributor to total San 
Miguel Group performance. 
With the initiatives it has 
launched, we’re looking to 
further build on its momen-
tum and continue performing 
well for the rest of the year,” 
Mr.�Ang said in a separate 
statement.

During the six-month peri-
od, the unit’s revenues climbed 
by 10% to P25.4 billion due to 
better selling prices.

The company said that 
its campaign, “Iba and Ngiti 
Ngayon sa One Ginebra Na-
tion” and a consumer promo 
in March, sustained brand 
e q u i t y  a n d  s p u r r e d  c o n -
sumption, “cushioning the 
effects of a price increase 
implemented for all GSMI 
products.”

I t  a d d e d  t h a t  o n - t h e -
ground events also boosted 
a w a r e n e s s  a n d  b r o u g h t 
its  brands to consumers, 
coupled with penetration 
drives and sampling activi-
ties in resorts and popular 
on-premise outlets.

“This was further support-
ed by four pocket launches and 
50 bar activations in major cit-
ies,” the company said.

Meanwhile, San Miguel 
Foods, Inc. saw revenues at 
P85.1 billion as “it continu-
ously provided cost-conscious 
consumers what they want 
amid headwinds from higher 
raw material costs.”

On Thursday, SMFB shares 
went up by 0.1% or fi ve centa-
vos to close at P50.05 apiece 
while those of GSMI shares 
slipped by 0.25% or P0.40 to 
P158.60 each. — Adrian H. 
Halili 

AboitizPower’s renewable energy unit joins Singapore firm’s wind project
ABOITIZ POWER Corp. (Aboitiz-
Power) said its renewable energy 
arm Aboitiz Renewables, Inc. 
(ARI) had entered a partnership 
with Vena Energy to invest in the 
latter’s 102-megawatt (MW) wind 
power project in Rizal and Laguna. 

“We are thrilled to partner 
with Vena Energy, given our 
shared ambition of growing the 
Philippine renewable energy 
generation portfolio in the com-
ing years,” James Arnold D. Vil-
laroman, ARI president and chief 
executive o�  cer, said in a media 
release on Thursday. 

The wind power project is 
likely to get financial close by 
2024 and commence operations 
by 2025, AboitizPower said. 

Emmanuel V. Rubio, presi-
dent and chief executive officer 
of AboitizPower, said the joint 
venture agreement between the 
company’s unit and Singapore-
based Vena Energy will accelerate 
its wind energy assets. 

“This underscores our aspira-
tion to be a signifi cant contribu-
tor to a well-managed and just en-
ergy transition that will fuel the 
economic progress of the country. 

We continue to serve the critical 
needs of the Philippine energy 
system. We are confi dent we are 
able to deliver this project for our 
country’s renewable energy re-
quirements,” Mr. Rubio said. 

“Through ARI, AboitizPower is 
taking decisive steps towards our 
long-term objective of growing our 
renewable energy capacity and 
striking a 50:50 balance between 
our renewable and thermal portfo-
lios by 2030,” Mr. Villaroman said. 

Vena Energy is a renewable 
energy company that owns, 
develops, constructs, operates, 

manages, and commercializes a 
renewable energy portfolio.

“ We are confident that by 
combining our experience and 
on-the-ground capabilities, this 
project will make a significant 
impact in accelerating the energy 
transition in the Philippines,” 
said Samrinder Nehria, head of 
Vena Energy Philippines. 

Earlier this year, Vena Energy 
expressed its plans to grow its 
renewable energy projects in 
the Philippines with a combined 
capacity of 500 MW in the next 
three years. 

Currently, Vena Energy has 
around 330 MW of operating re-
newable energy projects in the 
Philippines.

AboitizPower aims to have a 
portfolio mix with 50:50 renew-
able energy and thermal capaci-
ties by 2030. Based on its web-
site, AboitizPower has around 
3,962.25 MW of attributable net 
sellable capacity. The company 
placed its renewable attributable 
net sellable capacity at 928.42 
MW. It is targeting to build 3,700 
MW of renewable energy capacity 
by 2030. — Ashley Erika O. JoseBR
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