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TICKET2ME, a fully digital 
ticketing and video platform for 
events, is planning to expand to 
Singapore this year as it seeks to 
take advantage of the strong re-
covery of the live entertainment 
industry. 

Ticket2Me Chief Executive 
O�  cer Julie Bautista told Busi-
nessWorld the startup is launch-
ing the third version of its plat-
form later this year. 

“ We’re launching version 
three of the technology some-
time in the fourth quarter. When 
it’s live, we’re going to be fully 
operational in Singapore. That’s 
our fi rst expansion,” she said on 
July 14. 

The newest version of the 
Ticket2Me platform is the result 
of two years’ worth of evaluation 
and insights from its customers.

“Technology is crucial... With 
Ticket2Me, we always try to de-
velop our tech to adapt to the 
times and prepare for the fu-
ture... But you can’t develop just 
tech, it should also be aligned 
with needs of the customers... 
We are happy Ticket2Me takes 
time to create engagement ac-
tivities, and customer-listening 
activities to make sure that we 
know the pain points of our 
customers and provide the solu-
tion,” Ms. Bautista said.

Since it started in 2018, Tick-
et2Me posted P145 million in 
cumulative top line sales as of 
July 2023.

“We’re continuing to grow. 
We have issued 680,000 tickets 
to 150,000 registered users and 

we have worked with 450 clients, 
organizers and producers in the 
last fi ve years,” she said.

The independent event tick-
eting company managed to navi-
gate the challenges during the 
pandemic by launching stream-
ing services, as well as enabling 
organizers to migrate their 
events to the digital space and 
monetize these. 

With the economy’s reopen-
ing, Ms. Bautista noted that there 
are now more live events than 
online ones.

“People want to go out and 
watch live shows,” she said, 
adding that Ticket2Me aims 
to give fans a more convenient 
event ticketing system or one 
that doesn’t require them to 
line up to redeem tickets at an 
outlet or be limited to a few 
payment options.

Ticket2Me is also set to open 
its Series A Funding Round for 
a small number of qualified 
investors as it embarks on its 
expansion.

CELEBRITY EVENTS
Meanwhile, Ticket2Me is launch-
ing two new projects that will 
boost its position in the sports 
and music segments: an all-ce-
lebrity basketball league and an 
electronic dance music (EDM) 
festival.

These projects will be spear-
headed by actor Enrique Mari Gil 
who was recently appointed as 
the company’s chief marketing 
officer. Mr. Gil and his manager 
Ranvel Rufino have also an-
nounced an equity investment 
in Ticket2Me’s Singapore-based 
parent company.

At a July 14 media briefing 
in Pasig City, Mr. Gil said he 
decided to invest in Ticket2Me 
after realizing he still wanted 
to be involved in the entertain-
ment industry after a three-year 
hiatus. 

“I said I need to leave a legacy 
in the entertainment world... 
Even if I can’t dance like I used to, 
I can still be in a position where I 
can still give entertainment and 

give my fans a really good show. It 
completes my story,” he said.

Ms. Bautista said Mr. Gil’s 
popularity and loyal fan base is 
a welcome addition to the Tick-
et2Me brand.

“Being a smart investor him-
self, he understands the power 
of giving artists, creators, and 
performers greater control over 
the economic model behind their 
shows and performances. We 
believe that artists should be in 
control of their event ticketing, 
not the venues,” she said. 

A s  c h i e f  m a r k e t i n g  o f -
ficer, Mr.�Gil said he brings his 
fi rsthand experience as an enter-
tainer to the table. 

“I know what the fans and 
viewers want to see, what they 
want, what they like... I want to 
connect fans with their idols,” 
he added.

His fi rst project for Ticket2Me 
is “Manila Madness,” an all-celeb-
rity basketball tournament.

“We will have stars from di� er-
ent networks who will join, politi-
cians, social media stars, and dif-
ferent personalties. Sports brings 
everyone together,” he said. 

Mr. Gil said they are also plan-
ning an EDM festival in the future.

“We plan to add sports, con-
certs, music festivals. I’m involved 
in the business development of 
the company. There are already 
some concerts for international 
and music festivals, sports. We’d 
like to bring meet & greet to dif-
ferent parts of the world, so we 
can connect with fans,” Mr. Rufi no 
said. — Cathy Rose A. Garcia 

Ticket2Me eyeing Singapore 
expansion as live events return

EU’s AI lobbying blitz gets lukewarm response in Asian countries
SINGAPORE/TOKYO/STOCKHOLM 
— The European Union (EU) is lobbying 
Asian countries to follow its lead on ar-
tifi cial intelligence (AI) in adopting new 
rules for tech fi rms that include disclosure 
of copyrighted and AI-generated content, 
according to senior o�  cials from the EU 
and Asia.

The EU and its member states have 
dispatched o�  cials for talks on governing 
the use of AI with at least 10 Asian coun-
tries including India, Japan, South Korea, 
Singapore, and the Philippines, they said.

The bloc aims for its proposed AI Act 
to become a global benchmark on the 
booming technology the way its data pro-
tection laws have helped shape global 
privacy standards.

However, the e� ort to convince Asian 
governments of the need for stringent 

new rules is being met with a lukewarm 
reception, seven people close to the dis-
cussions told Reuters.

Many countries favor a “wait and see” 
approach or are leaning towards a more 
fl exible regulatory regime.

The officials asked not be named as 
the discussions, whose extent has not 
been previously reported, remained con-
fi dential.

Singapore, one of Asia’s leading tech 
centers, prefers to see how the technol-
ogy evolves before adapting local regula-
tions, an official for the city-state told 
Reuters. O�  cials from Singapore and the 
Philippines expressed concern that mov-
ing overly hasty regulation might stifl e AI 
innovation.

As Reuters reported last month, 
Southeast Asian countries are drawing 

up voluntary guidelines. Japan, for its 
part, is leaning towards softer rules than 
the stringent approach championed by 
the EU, as it looks to the technology to 
boost economic growth and make it a 
leader in advanced chips.

E� orts in Asia are part of a global push 
by European nations that include talks 
with countries such as Canada, Turkey, and 
Israel, Dutch digital minister Alexandra 
van Hu� elen told Reuters in an interview.

“We’re trying to figure out on how we 
can make the regulation from the EU cop-
ied, applicable and mirrored... as it is with 
the GDPR,” Ms. van Hu� elen said late last 
month, referring to General Data Protection 
Regulation (GDPR), the EU’s data privacy 
regime.

The emergence of AI has been hailed 
as a breakthrough that will usher in an 

era of rapid advances in science and 
technology, revolutionizing all aspects 
of human activity, but also painted as an 
existential threat.

EU lawmakers in June agreed to a 
trailblazing set of draft rules, which 
would make companies such as ChatGPT 
operator OpenAI disclose AI-generated 
content, help distinguish so-called deep 
fake images from real ones and ensure 
safeguards against illegal content.

The proposed legislation, which also 
envisages fi nancial fi nes for rule violations, 
faces resistance from companies, with 160 
executives last month signing a letter warn-
ing it could jeopardize Europe’s competi-
tiveness, investment, and innovation.

Still, o�  cials from the EU, which has 
signed “digital partnerships” with Japan, 
South Korea, and Singapore, voice opti-

mism they can fi nd common ground with 
international partners to advance coop-
eration on technologies including AI.

“Our mission is again to make sure 
that what’s happening in the EU, which 
is our large constituency if I may say 
so, is protected,” EU industry chief Thi-
erry Breton told Reuters during a trip to 
South Korea and Japan to discuss AI and 
semiconductors.

“I believe that 
it will be probably 
not too far from 
each other because 
we share the same 
values,” Mr.�Breton 
said of regulation 
of AI in the EU and 
countries such as 
Japan. — Reuters

THERE’S a lot to look forward to 
in the Philippines. The country 
is emerging as one of the fastest 
growing economies in the South-
east Asian region. Going from 
5.6% economic growth in 2021 
to 7.6% in 2022, with continued 
recovery and reform e� orts, the 
World Bank also forecasted that 
the Philippines is set to become 
an upper middle-income country 
in two years’ time. 

While these reports are prom-
ising, it also sheds greater light 
on the need for economic growth 
to be more inclusive. It is widely 
believed that fi nancial inclusion 
aids economic growth and devel-
opment. Specifically, financial 
inclusion efforts expand access 
to financial services for more 
people, increasing their econom-
ic opportunities and improving 
their lives. 

Financial inclusion in the 
country must continue to be 
accelerated to enable more 
Filipinos to benefit from wider 
financial services. Yet for so 
many Filipinos, access to fi nan-
cial education and information 
remains limited. In a financial 
literacy survey conducted by 
the Bangko Sentral ng Pilipinas 
in 2021 showed that only 2% of 
Filipinos correctly answered all 
questions pertaining to basic fi -
nancial literacy.  

Understanding financial ac-
cess to credit is a basic pillar of 
financial literacy. With its abil-
ity to enable consumers to access 
goods or services on the premise 
that payments will be made in the 
future, credit has the potential to 
change lives for the better. That’s 
why it is a must for vast sectors 
of the population should be able 
access credit on both reasonable 
terms and in a respon-
sible manner. 

MANY FILIPINOS STILL SEE CREDIT 
AS ‘BAD DEBT’ 
Local e� orts to facilitate greater 
access to credit cannot come 
without changing prevailing, 
deep-rooted stigma surround-
ing it. The notion of credit may 
unnerve many Filipinos. Under-
stood as “utang” in Tagalog, the 
word itself carries notions of a 
debt to shoulder and the product 
of fi nancial irresponsibility — 
something Filipinos would prefer 
to shy away from. 

This deep-rooted negative 
stigma surrounding utang in the 
country may also infl uence how 
Filipinos perceive credit. Accord-
ing to a TransUnion study on 
credit perceptions in the country, 
57% of Filipinos believe people 
who acquire credit products tend 
to overspend, while 50% believe 
that those who do are already in 
debt. Despite these perceptions, 
there is still a high reliance on 
informal credit systems, with 
72% of Filipinos turning to fam-

ily and friends when it comes 
to borrowing money. Given the 
data, financial institutions need 
to reframe the conversation sur-
rounding credit from “utang” to 
an enabling force for more fi nan-
cial services and opportunities. 

These largely unfounded mis-
conceptions can be attributed to 
ways in which Filipinos acquire 
their fi nancial knowledge. Many 

among both the general 
and unbanked popula-
tion rely on family and 

friends as well as social media for 
fi nancial education. 

This presents a great oppor-
tunity for both the public and 
private sectors to work together 
to establish more formal and re-
liable channels for Filipinos to 
acquire financial knowledge. By 
doing so, the formal fi nancial sys-
tem can help change existing nar-
ratives surrounding credit from 
bad debt to a gateway to improved 
economic opportunities. 

USING INFORMATION FOR GOOD 
Greater fi nancial inclusion can 
indeed unlock opportunities for 
more Filipinos to improve their 
economic standing, especially 
among those belonging to lower-
income segments of the popu-
lation. However, this cannot be 
achieved without addressing 
long-standing issues of trust sur-
rounding credit and other fi nan-
cial services.

By understanding local credit 
perceptions as well as the fac-

tors that influence them, banks 
and other financial institutions 
can work towards the idea of 
credit to be both appealing and 
empowering. Through a more 
direct approach that highlights 
the benefits of credit, Filipi-
nos will be more willing to see 
credit as better opportunities 
for financial access rather than 
a hindrance.

This can be achieved with the 
life-changing power of informa-
tion. As a global information and 
insights company, TransUnion 
Philippines is dedicated to fi nd-
ing innovative ways to utilize 
information for consumers to 
manage credit, and for busi-
nesses to manage risk more ef-
ficiently. Through the power of 
information, more Filipinos can 
be “seen” by the formal fi nancial 
system and access its services to 
change their lives and the nation 
for the better. 

Pia Arellano is the president 
and CEO of TransUnion Philip-
pines. She has over 25 years of 
industry experience across bank-
ing, payment solutions, telecom-
munications, and remittance ser-
vices. She has been instrumental 
in establishing TransUnion as a 
leading private consumer credit 
reference agency and an informa-
tion and insights partner of banks, 
fi ntech companies, and other insti-
tutions in the Philippine fi nancial 
system. Questions can be e-mailed 
to tuphcomms@transunion.com.
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