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Century Pacifi c Food allots P3.5B for expansion
PO-LED Century Pacifi c Food, 
Inc. is allocating up to P3.5 billion 
for the year’s capital expenditure 
(capex) to expand its business 
segments, its top o�  cial said on 
Thursday.

“We will be spending between 
P3 [billion] to P3.5 billion this 
year in capex because we are 
expanding capacity in a number 
of our business units,” Century 
Pacifi c Food Executive Chairman 
Christopher T. Po said during the 
company’s virtual annual stock-
holders’ meeting.

Mr. Po said that this year’s capex 
was more than the company’s usual 
P2 billion to P2.5 billion allocation.

This year’s capex will be allocated 
mainly for the company’s meat, pet 
food, coconut, and other businesses, 
including its packaging manufac-
turing segment, Mr. Po added.

“All that means is that we are 
putting our shareholders’ capi-
tal to good use and finding high 
returns on investment. They 
should contribute to our future 
growth in the coming years,” 
he said.

In line with this, Century Pa-
cifi c Food expects to attain dou-
ble-digit top line growth this year.

“Moving to the present, half-
way through 2023, the sky hasn’t 
fully cleared. Uncertainties still 
remain. Nonetheless, manage-
ment is working towards double-
digit growth for our top line, 
supported by resilient demand,” 
Mr. Po said.

He said initially, the company 
had given a range for this year’s 
growth. But given some consum-
er headwinds in the fi rst half, “we 

are probably going to be on the 
bottom end of that range,” he said, 
placing top line growth at “closer 
to [about] a 10% to 11%.”  

He said the company is also ex-
pecting a mid to high-level single-
digit growth in net income this year.

“Profi ts are on their way to im-
proving as cost pressures ease,” 
he said.

For the fi rst quarter, the com-
pany reported an attributable 
net income of about P1.5 billion, 
up 6.4% from P1.41 billion in the 
same period last year.

Consolidated revenues rose 
by 13% to P15.62 billion from 
P14.8  billion in the prior year 
mainly driven by the performance 
of its business units.

The majority of the company’s 
top line fi gure is contributed by 
marine, meat, milk, and other 
emerging segments such as pet 
food, coconut, and plant-based 
alternatives.

Revenues from the branded 
business segment during the 
three-month period grew by 7% 
year on year.

Century Pacific Food owns 
brands and household con-
sumer names such as Century 
T u n a ,  5 5 5,  A r g e n t i n a ,  a n d 
Birch Tree.

Its subsidiaries include Snow 
Mountain Dairy Corp., General 
Tuna Corp., Century Pacific 
Agricultural Ventures, Inc., and 
Century Pacifi c Food Packaging 
Ventures, Inc.

On Thursday, its share price 
declined 0.98% or 25 centavos 
to close at P25.25 at the stock 
exchange. — Adrian H. Halili

ACEN clears infusion to units Amazon Global Selling creates remote 
team to serve small Philippine sellers ACEN Corp.’s board has cleared the Aya-

la-led energy company’s equity infusion 
in two international units, and the cor-
porate guarantees to another subsidiary’s 
fundraising.

In a stock exchange disclosure on Thurs-
day, ACEN said its board had approved 
on July 5 an equity investment of about 
$70 million in subsidiaries ACEN Interna-
tional, Inc. and ACEN Renewables Interna-
tional Pte. Ltd.

The energy company also said another 
subsidiary, which it identified as ACEN 
Cayman, will raise $352 million to fund its 
payment obligations after board approval 
of the issuance of corporate guarantees for 
the debt facilities. 

Meanwhile, ACEN announced the ap-
pointment of Jonathan P. Back as chief fi nance 
o�  cer of the company e� ective Jan. 1, 2024. 

This came as its current fi nance chief, Ma-
ria Corazon G. Dizon, is set to retire on Dec. 31. 

Mr. Back serves as ACEN’s chief strategy 
o�  cer and will remain to hold his current 
position while taking the fi nance post start-
ing next year. 

ACEN has set an aggressive target of 20 
gigawatts (GW) of attributable renewable 
energy capacity by 2030. 

To date, the company has a pipeline of 
18 GW of pipeline projects across the re-
gion. The company has around 4,200 MW 
of attributable capacity spread across the 
Philippines, Vietnam, Indonesia, India, and 
Australia.

ACEN is also aiming to roll out its 8-GW 
portfolio of clean energy projects in the 
Philippines by 2030. 

At the local bourse on Thursday, shares 
in the company shed six centavos or 1.12% 
to end at P5.29 apiece. — Ashley Erika 
O. Jose

AMAZON Global Selling has estab-
lished a remote team dedicated to 
supporting small- and medium-sized 
enterprises (SMEs) in the Philippines 
that plan to use cross-border elec-
tronic commerce.  

The e-commerce platform said 
in a statement on Thursday that the 
remote team, based in Singapore, 
will focus on introducing Amazon’s 
innovative tools and resources to 
Philippine-based sellers, which 
could help them in expanding their 
customer reach.  

Anand Palit, head of Amazon 
Global Selling in Southeast Asia, said 
the remote team was established after 
some sellers expressed their concerns 
about the lack of related knowledge 
and skills in using the platform.  

“With this new team, we will pro-
vide insights and resources to support 
sellers in getting started with Ama-
zon, launching product and building a 
global brand,” he said.  

“Since Global Selling began to sup-
port Philippine sellers three years 
ago, we have seen more and more local 

sellers started from zero and gradu-
ally build their business on Amazon’s 
store worldwide. We are inspired by 
Philippine sellers and have confi-
dence in their potential,” he added.  

Citing a 2021 study by Alphabeta, 
Amazon Global Selling said business-
to-consumer (B2C) e-commerce 
export revenues of sellers in the 
Philippines reached P8.7 billion, of 
which 25% went to micro, small, and 
medium enterprises (MSMEs).  

The study said e-commerce export 
revenues could increase by 9% per 
year to P13.4 billion in fi ve years, based 
on current e-commerce adoption 
and export trends. The annual B2C 
e-commerce export revenues could 
reach P26.9 billion in 2026 if MSMEs 
were to accelerate the rate at which 
they export via e-commerce, it added. 

“With the rising adoption of e-
commerce and mobile internet, plus 
an emerging generation of young 
and tech-savvy users, cross-border 
e-commerce landscape continues to 
show potential of growth in the coun-
try,” Amazon Global Selling said.  

More businesses are also plan-
ning to widen their customer base as 
seven out of 10 e-commerce sellers 
and traditional export companies in 
Singapore, Malaysia, and the Philip-
pines are aiming to expand in new 
countries and regions, based on an 
Amazon survey in 2022.  

“Almost all (96%) who were sur-
veyed will also consider cross-border 
e-commerce activities in the future, 
motivated by the opportunity to build 
a global brand, and increase their cus-
tomer base from overseas,” Amazon 
Global Selling said.  

Meanwhile, Amazon will have its 
Prime Day on July 11 and 12, which 
allows customers to shop for prod-
ucts from top brands and third-party 
sellers, including SMEs from the 
Philippines.  

Amazon Global Selling allows sell-
ers of di� erent types and sizes to sell 
to over 300 million active customer 
accounts, including more than 200 
million Prime customers and mil-
lions of institutional buyers. — Revin 
Mikhael D. Ochave 
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