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Company: KABISIG WORKERS COOPERATIVE
Address: Blk 6 Lot 1 & 3, Golden Miles Business Park, Brgy. 

Maduya, Carmona Cavite Philippines

JOB AVAILABLE
Sewer Technical
•	 Responsible	for	providing	garment	technical	support	for	pre-

production	preparation	and	bulk	production	processes,	observes	
workmanship	at	previously	made	parts	and	subassemblies	to	
detect	defects,	and	notifies	the	supervisor	or	quality	control	
inspector	to	ensure	efficient	production	of	quality	garments	that	
meet	customers’	requirements.

Technical Pattern Consultant 
Researching	and	analyzing	various	mass	production	techniques	to	

determine	the	most	efficient	and	cost-effective	method,	consulting	
with	industry	experts	and	professionals	to	gather	information	and	
insights	on	the	best	techniques	for	mass	production.	Making	a	final	
decision	on	the	best	technique	for	mass	production	based	on	the	
research	and	testing	conducted.

Technical Quality Assurance Auditor (QA)
Responsible	for	identifying	and	implementing	process	improvements	

to	enhance	the	quality	and	productivity	of	a	company’s	garment	
manufacturing	operations.	This	includes	analyzing	data,	identifying	
areas	for	improvement,	and	implementing	changes	to	processes	
and	systems	to	improve	efficiency	and	reduce	costs.

WE’RE HIRING
APPLY NOW!

All applicants must have 1-5 years’ experience in respective field not 
more done 50 years old and proficient in both Mandarin Chinese and 
English. Chinese nationality is encouraged to apply. You may contact 
us through phone +63 977 8237 447 / +63 (46) 4129576 or through 
email hr.recruitment@kwc.com.ph for further inquiries.

5 Customer Service Representatives
2 Process Expert Specialist (Import/Export)   

•	 College	Graduate
•	 At	least	1	year	experience	
•	 Able	to	read,	write	and	speak	(KOREAN	&	ENGLISH)
•	 Advance	working	knowledge	in	shipments,	insurances,	duties	and	taxes

5 Marketing Officer
•	 Graduate	of	BS	Management	/	Accounting
•	 At	least	1	year	experience
•	 Advance	knowledge	in	Microsoft	Excel
•	 Good	communication	skills

TYCS LOGISTICS INTERNATIONAL INC.
305	Guerrero	Estate	Development	Corp.,	N.	Aquino	Avenue

cor.	Irasan	St.,	San	Dionisio,	Parañaque	City	1708

Contact #	+632.8398.7970,	+632.856.0073,	+632.834.7486
Email: 	acctg@tycslogis.com

Or apply in person looking for:	Ms.	Golda	May		+63.925.604.6639

J O B  H I R I N G!

WE ARE HIRING!
Diving Instructor

Qualifications: 
• Bachelor’s/College degree in any field
• Must have technical diving knowledge that involves diving deeper than 
recreational diving allows
• Must have confidence and assertiveness that is able to convey their 
knowledge and experience to their students

CLUBMIR BEACH RESORT INC.
Brgy. San Jose, Mabini, Batangas

Send your resume at clubjdiving@gmail.com

Duties and Responsibilities:
• Maintain customer details in the system
•	 Allocate	Customer’s	payment	into	their	specific	Accounts
•	 Facilitate	the	timely	identification	and	resolution	of	Customer’s		
 Claims and Deductions
• Generate Blocked Order Report, conducts analysis in accordance  
 with the Market’s credit policies and initiates recommendations  
	 through	workflow
•	 Conduct	intensive	collection	activities	and	follow-up	of	overdue		
 accounts and escalates problematic accounts to the market
•		 Attend	to	Customer’s	queries	and	ensure	timely	resolution	of	issue
•  Participates in various Order to Cash Continuous Improvement  
 initiatives

Qualification:
•	 Bachelor’s	degree	graduate	preferably	with	a	degree	in	Finance		
 Accounting
• Fluency in English and Bahasa Indonesia in a business setting is a  
 must
• Experience in Procurement/Accounts Payable process is an  
 advantage
•	 Highly	analytical	and	self-motivated
• Assertive and proactive
•	 Resourceful	and	can	work	under	pressure
• Can work with minimum supervision
• Excellent communications skills

JOB OPENING

Nestle Business Services AOA Inc.
Meycauayan, Bulacan, Philippines, 3020

Email: KersteineJoy.Chua@ph.nestle.com

BSS Analyst (Bahasa Indonesia Speaking)

REMITTANCES from overseas Filipino 
workers (OFWs) are driving the use of 
app-based digital payments, according 
to a report by Visa.

The report showed there was a high 
frequency of sending and receiving re-
mittances among Filipinos, as 48% of 
Filipino respondents said they send 
money internationally at least once 
per month, while 77% said they receive 
money a few times a year.

More than half or 57% of Filipino 
respondents also said they intend to use 
digital platforms for remittances more 
often in the future.

“Remittance habits are also changing 
with ease of use and better technology — 
we are seeing remittances being sent and 
received in less than a day in Asia Pacifi c, 
spurring increased frequencies,” Visa 
Asia-Pacifi c Head of New Payment Flows 
T.R. Ramachandran said in a statement.

“Beyond livelihoods, we are also seeing 
more remittances made in support of key 

life milestones, such as funding college 
education, making investments for the 
long term, or saving for an overseas prop-
erty purchase,”  Mr. Ramachandran said.

While a number of remittance us-
ers are using digital platforms, Filipino 
respondents said they were generally 
open to it, as they see these as a secure 
way to send and receive money.

The report showed that majority or 
71% of Filipino respondents said they 
adopted app-based solutions to receive 
funds from OFWs.

Filipinos surveyed also said they 
primarily receive remittances (70%) 
rather than sending (17%), Visa said.

It also showed that female OFWs send 
money earned from their jobs in domestic 
work or healthcare industries, remitting 
just as much as their male counterparts. 

“Fast, easy and secure payments can 
make a profound di� erence to families, 
communities, and economies around 
the world,” Mr. Ramachandran said.

“This new research shows incredible 
acceleration of digital payments and 
how consumer expectations of speed 

and ease of use is underpinned by the 
demand for better security,” he added. 

However, Visa said in the report that 
high fees and issues with calculating the 
exchange rate remain pain points in the 
adoption of app-based digital remit-
tance for the broader Asia-Pacfi c.

“Almost all physical surveyed remit-
tance users report at least one issue, 
such as speed, convenience, and a con-
fusing/di�  cult process,” Visa said.

It said that remittances are not just 
a lifeline for everyday needs, but also 
a key economic driver in the Philip-
pines, with remittances contributing 
an estimated 9.3% in gross domestic 
product in 2021, according to data from 
the Philippine Statistics Authority.

The central bank wants 50% of total 
retail transactions done digitally and to 
bring at least 70% of Filipino adults into 
the fi nancial system by this year under 
its Digital Payments Transformation 
Roadmap. — A.M.C. Sy

THERE is a growing movement among 
Gen Z to do away with smartphones and 
revert back to “less smart” phones like 
old-school fl ip and slide phones. Flip 
phones were popular in the mid-1990s 
and 2000s, but now seem to be making 
a comeback among younger people.

While this may seem like a counter-
intuitive trend in our technology-reliant 
society, a Reddit forum dedicated to 
“dumb phones” is steadily gaining in 
popularity. According to a CNBC new 
report, fl ip phones sales are on the rise 
in the US.

Gen Z’s interest in fl ip phones is the 
latest in a series of obsessions young 
people are having with the aesthetic 
of the 1990s and 2000s. Y2K fashion 
has been steadily making a comeback 
over the past few years and the use 
of vintage technology, like disposable 
cameras, is on the rise.

There are a few reasons why, includ-
ing nostalgia and yearning for an ideal-
ized version of the past, doing a “digital 
detox” and increasing privacy concerns.

Nostalgia is a complex emotion that 
involves reconnecting with the happy 
emotions of an idealized past by recall-
ing positive memories.

Over the years, marketers have real-
ized that nostalgia is a powerful way to 
evoke positive emotions — so much so 

that nostalgia marketing has become a 
recognized marketing strategy. It lever-
ages positive memories and feelings 
associated with the past to create an 
emotional connection with consumers.

A wealth of research shows that 
nostalgia can result in consumers being 
willing to pay more, enhanced brand 
ties, increased purchase intention, and 
increase ddigital brand engagement.

Nostalgia may be a driving factor 
behind people purchasing fl ip phones 
because they evoke memories of a 
previous era in mobile communication.

But nostalgia marketing doesn’t just 
target the younger generation — it’s also 
a powerful tool for advertising to those 
who grew up using older mobile devices. 
Nokia is an example of a company that 
understands this well.

A YouTube advertisement for Nokia’s 
2720 V Flip shows how brands can 
use nostalgia marketing to appeal to 
customers and drive product sales.

When older generations speak 
about objects from the past, they 
usually hearken back to “the golden 
era” or “golden time.” The comment 

section of the Nokia video showcases 
this kind of thinking.

One comment reads: “My fi rst phone 
was a Nokia 2760! It was also a fl ip phone. 
This brings back good memories.” Another 
says: “I am defi nitely getting this just for 
good old memories. When life was easy.”

Another reason why people might 
be purchasing fl ip phones is to do a digi-
tal detox and cut down on screen time. 
A digital detox refers to a period of time 
when a person refrains from using their 
electronic devices, like smartphones, to 
focus on social connections in the physi-
cal world and reduce stress.

In 2022, people in the US spent more 
than 4.5 hours daily on their mobile 
devices. In Canada, adults self-reported 
spending about 3.2 hours per day in 
front of screens in 2022. Children and 
youth had about three hours of screen 
time per day in 2016 and 2017.

Excessive smartphone usage can re-
sult in a number of harmful side e� ects, 
such as sleep disruption. Just over 50% 
of Canadians check their smartphones 
before they go to sleep.

The blue light emitted from smart-
phones may suppress melatonin produc-
tion, making it harder to sleep and causing 
physiological issues including reduced 
glucose tolerance, increased blood pres-
sure, and increased infl ammatory markers.

The increased level of digital con-
nectivity and the pressure to respond 
instantly, especially in a post-pandemic 
world where many people work remote-
ly, can lead to increased levels of anxiety 
and stress. Being constantly online can 
also lead to reduced social connectiv-
ity and can negatively impact personal 
relationships and social skills.

The constant digital noise and multi-
tasking nature of smartphones and apps 
like TikTok can lead to decreased attention 
spans. From my personal observations in 
the classroom, I’ve noticed students fi nd 
it di�  cult to concentrate for prolonged 
periods of time.

A condition known as text neck can 
also occur when a person spends ex-
tended periods of time looking down 
at an electronic device. The repetitive 
strain of holding the head forward and 
down can cause discomfort and pain 
in the neck.

As people become more aware of 
the potential side e� ects of exces-
sive screen time and constant digital 
connectivity, some are choosing to 
digitally detox. Flip phones are a 
way people can limit their exposure 
to digital noise and build a healthier 
relationship with technology.

Smartphones have a long list of ad-
vanced features such as cameras, GPS, 

and tons of mobile applications — all of 
which can store and access a signifi cant 
list of personal data.

In some cases, personal data can be 
used for targeted advertisements, but 
in worst cases that information can be 
leaked as part of a data breach. More 
and more people are growing concerned 
with how their data is being collected, 
shared and used by companies and 
online platforms.

It’s natural to feel worried about the 
potential misuse of our personal informa-
tion. That’s why some people are taking 
matters into their own hands and seeking 
out creative ways to limit the amount of 
data being collected about them.

Old-fashioned fl ip phones generally 
have fewer features that collect and store 
personal data compared to smartphones. 
That can make them a more attractive op-
tion for people concerned with privacy, data 
breaches, or surveillance.

But this trend doesn’t mean smart-
phones are going out of style. There 
are still millions of smartphones being 
shipped worldwide every year. The 
trend may result in users opting to own 
both a smartphone and a fl ip phone, 
allowing users to digitally detox and 
reduce screen time without sacrifi cing 
the benefi ts of social media. — The 
Conversation via Reuters

Gen Z goes retro: Why the generation is ditching smartphones for ‘dumb phones’

OFW remittances drive adoption 
of digital payments in PHL — Visa
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A WEALTH of research shows that nostalgia can result in consumers being willing 
to pay more, enhanced brand ties, increase purchase intention, and increased 
digital brand engagement.
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THE central bank wants 50% of total retail 
transactions done digitally.

ACEN joint venture plans energy storage system in Vietnam

Megaworld net income rises 33% 
on sustained business recovery

PAL to buy nine A350-1000s for
long-haul fl eet, future demand

MEGAWORLD Corp. on Wednesday reported 
an attributable net income of P4.1 billion in 
the fi rst quarter, up 33% from last year, driven 
by improvements in all its core businesses.

In a stock market disclosure, the listed 
township developer saw a 24% jump in con-
solidated revenues to P16.2 billion in the 
three-month period.

“We start the year strong as we continue 
sustaining the recovery momentum of our 
businesses and finally grow past our pre-
pandemic performance for the first time 
since the pandemic began in 2020. This af-
firms our position in the industry and ability 
to quickly adapt in this new environment 
and capture opportunities,” Kevin Andrew 
L. Tan, Megaworld chief strategy officer said 
in a statement.

“As we move forward, we are now focused 
on sustaining our strong growth and look to 
close the year with a record performance for 
Megaworld,” Mr. Tan added.

Real estate sales went up by 17% for the 
quarter to P9.4 billion on the back of higher 
project completion rates, while residential 
pre-sales rose 71% to P39.6 billion. The in-
crease was driven by the renewed demand 

for projects in McKinley West and Uptown 
Bonifacio in Taguig City.

Leasing revenues saw an 18% growth dur-
ing the three-month period to P4.4 billion due 
to the better performance of the mall segment.

Megaworld Premier Offices booked a 5% 
increase in rental income to P3.1 billion in the 
fi rst quarter from the P3 billion recorded the 
previous year on the back of growing tenants 
from traditional, business process outsourc-
ing, and emerging businesses.

Megaworld Lifestyle Malls, its mall seg-
ment, reported 73% higher revenue for the 
quarter at P1.2 billion due to full rent collec-
tion and higher spending.

Meanwhile, Megaworld Hotels & Resorts 
reached a top line of P813 million as of March, 
up 62% from last year, driven by the growth of 
its in-city hotels, meetings, incentives, confer-
ences, and exhibitions or MICE operations, 
and strong revenues from food and beverage.

Megaworld has 30 master-planned inte-
grated urban townships, integrated lifestyle 
communities, and lifestyle estates across 
the country.

At the stock exchanges, its shares rose by 
1.01% to P2 apiece. —  Adrian H. Halili

FLAG carrier Philippine Airlines (PAL) 
is set to welcome nine A350-1000s to 
add to its fl eet which it said will help 
with its expansion plans.

Under PAL’s “Ultra Long Haul Fleet” 
project, the nine Airbus aircraft will 
be operated on nonstop services from 
Manila to North America.

“The A350-1000 combines greater 
range capability with the higher capac-
ity we need to serve future demand. 
It’s the perfect aircraft to enable PAL to 
meet its expansion plans in a sustain-
able way, while o� ering passengers 
the highest levels of onboard comfort,” 
PAL Chief Operating O�  cer Captain 
Stanley K. Ng said in a statement.

The new aircraft will join PAL’s two 
A350-900s that are currently fl ying to 
destinations in North America, Asia, 
and Australia.

“Flying passengers farther and in 
greater comfort, the A350 brings a step-
change in fuel e�  ciency and an imme-
diate signifi cant contribution to reduced 
emissions. We look forward to working 
closely with our long-standing customer 

Philippine Airlines as it moves forward 
with its long-haul fl eet modernization 
program,” Airbus SE Chief Commercial 
O�  cer Christian Scherer said.  

Mr. Ng said that the additional 
aircraft will allow the company to fl y 
nonstop transpacifi c and transpolar 
routes all year and provide it the ability 
to directly link the Philippines to Europe.

A350s o� er the longest-range 
capability of any commercial airliner 
in production today as it is capable of 
fl ying 8,700 nautical miles or 16,100 
kilometers non-stop.

As of April 31, Airbus’ wide-
bodied AS50 family had won 928 
firm orders from 54 customers, 530 
of which currently fly in 40 airlines 
for long-haul routes. 

Aside from A350-1000s and A350-
900s, PAL also operates A330-300s to 
serve the Middle East, Australia, and 
various points in Asia.

The company also fl ies single-aisle 
A320s and A321 on its domestic and 
regional network out of hubs in Manila 
and Cebu. — Justine Irish D. Tabile

AMI AC Renewables, through 
its subsidiary AMI Khanh Hoa, 
has signed a memorandum of 
understanding with Honeywell 
International, Inc. to collabo-
rate on a 7.5-megawatt-hours 
battery energy storage system 
(BESS) project in Khanh Hoa, 
Vietnam.

AMI AC Renewables is a 
joint venture between ACEN 
Corp. and AMI Renewables.

In a statement on Wednes-
day, ACEN said the pilot proj-

ect, which was co-funded by a 
grant from US Mission Viet-
nam, will demonstrate how en-
ergy storage can help Vietnam 
integrate more renewables 
into its power system.

The project plans to use an 
energy storage system of Hon-
eywell and integrate it into a 
50-megawatt-peak solar farm, 
which is operated by AMI Khanh 
Hoa.

“The success of the BESS 
project at AMI Khanh Hoa will 

be among the achievements 
for the bilateral cooperation 
relationship in technological, 
technical, and economic devel-
opment between the US and 
Vietnam, and help contribute 
to Vietnam’s target of Net Zero 
emissions by 2050,” Nguyen 
Nam Thang, AMI AC Renew-
ables chief executive officer, 
said in a media release.

AMI AC Renewables has 
been developing and operat-
ing renewable energy proj-

ects in Vietnam, including the 
252-megawatt (MW ) wind 
project in Quang Binh and the 
80-MW solar plants in Khanh 
Hoa and Dak Lak.

In 2021, AMI AC Renew-
ables received a grant of $2.9 
million from the US Mission 
Vietnam to develop the project.

“Battery energy storage so-
lutions are vital to advancing 
sustainability e� orts. We look 
forward to collaborating with 
AMI AC Renewables to extend 

renewable energy availability 
from the Khanh Hoa solar farm 
beyond hours when there is 
no sunlight,” said Ramanathan 
Valliyappan, general manager 
of Honeywell Process Solu-
tions Asia Pacifi c.

Energy storage is being put 
forward as a key element of the 
energy transition partnership 
between Vietnam and its inter-
national partners to support 
Vietnam’s net zero ambition by 
2050. — Ashley Erika O. Jose


