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Jollibee eyes 150 stores in China
JOLLIBEE Foods Corp. plans 
to open about 150 new stores in 
China as it further expands its 
international operations in the 
country, the company’s fi nance 
chief said on Wednesday.

“Our strategy starting from this 
year is to elevate [our] base through 
signifi cant store openings,” Jollib-
ee Chief Financial O�  cer Richard 
Chong Woo Shin said during a vir-
tual press briefi ng. “We are looking 
at around 100 to 150 new stores in 
China for this calendar year.”

Mr. Shin said the company 
would build upon its existing 
brands in China, the biggest of 
which is its Yonghe King quick 
service restaurants (QSR).

“We’ve now more or less cov-
ered all the tier-one cities and 
it’s a combination of company-
owned stores with a sprinkle of 
franchised stores,” he added.

The company will now focus 
on neighboring tier-two cities 
in China by using capital-light 
franchising options to expand its 
store network.

“QSR is a signifi cantly impor-
tant segment in China, and we be-

lieve that our three brands have 
upside mobility and gain,” he said.

Aside from Yonghe King, the 
company’s two other brands in 
China are Tim Ho Wan, and Hong 
Zhuang Yuan.

Meanwhile, Mr. Shin said 
that the company will build 
on the “premiumness” of the 
Michelin-starred Tim Ho Wan 
casual dining brand.

“We are not looking at a large 
footprint expansion but rather 

building o�  of the 18 stores that 
we have, and we’ll be adding fi ve 
new stores this year,”

It will focus its Tim Ho Wan 
operations by going to key geo-
graphic cities where the company 
could take on “above QSR levels.”

During the fi rst quarter, Jollib-
ee grew its network to 505 stores 
in China, opening about 21 stores 
during the three-month period.

In the first three months of 
this year, the company recorded 

a nearly 11% decrease in attrib-
utable net income to P2.06 bil-
lion from P2.31 billion in the 
previous year despite strong 
revenue growth.

Its consolidated revenues for 
the quarter grew by 28.5% to 
P55.09 billion from the P42.86 
billion recorded in the same quar-
ter last year.

System-wide sales — which 
measure all sales to consumers, 
both from company-owned and 
franchised stores — rose by 31.1% to 
P78.64 billion from P59.98 billion.

For the Philippines, system-
wide sales increased by 36.7% 
while same-store sales went up 
by 31.6%. Outside the country, 
system-wide sales jumped by 
23.3%, while same-store sales 
rose by 8.8%.

As of end-March, the com-
pany has operated 6,542 stores 
worldwide with 3,281 in the 
Philippines and 3,261 in its in-
ternational business.

Jo l l i b e e  s h a r e s  w e n t  u p 
by 1.42% or P3.20 to close at 
P229.20 per share on Wednes-
day. — Adrian H. Halili

EEI, IHDC plan to develop 
three potential solar farms
EEI Corp. said it had signed a 
memorandum of understanding 
with Industry Holdings and De-
velopment Corp. (IHDC) to ex-
plore and co-develop three poten-
tial solar farms with an expected 
output of 150 megawatts.

“In our Company’s undertak-
ings, we uphold the global push 
for clean and renewable energy. 
This endeavor with IHDC is an 
opportunity for EEI to further 
promote environmental sustain-
ability,” Henry D. Antonio, EEI 
president and chief executive of-
fi cer, told the stock exchange on 
Wednesday.

Mr. Antonio said the partner-
ship further cements their en-
vironmental commitment and 
sustainable economic growth.

“IHDC and EEI are deter-
mined to achieve fruitful outcome 
from this collaboration that will 
benefit the economy, environ-
ment, and social living standards 
of the people altogether,” Noel 
Santiago, president of IHDC, said 
in a statement.

The listed construction com-
pany said the potential project is 
slated for the next two years.

Aside from solar farms, EEI 
and IHDC are also looking at 

other opportunities, Mr. Anto-
nio said.

He noted that possible partner-
ships between EEI and IHDC are 
opportunities in the public-pri-
vate partnership (PPP) program.

“In EEI, we have relentless 
commitment to nation-building, 
thus, we are very much eager to 
explore future opportunities un-
der the PPP program wherein we 
can help provide better facilities 
for the country and the people,” 
Mr. Antonio said. 

Last month, Yuchengco-led 
PetroEnergy Resources Corp. 
signed a share purchase agree-
ment with EEI’s energy arm 
EEI Power Corp. to acquire the 
latter’s share in PetroEnergy’s 
three renewable energy subsid-
iaries PetroGreen Energy Corp., 
PetroSolar Corp., and PetroW-
ind Energy, Inc.

After the fulfillment of all 
conditions of the sale, EEI Power 
will no longer have any interest 
in PetroGreen, PetroWind, and 
PetroSolar.

At the stock exchange, EEI 
shares fell by eight centavos or 
1.46%, ending at P5.40 apiece 
on Wednesday. — Ashley Erika 
O. Jose

EMPERADOR, Inc. on Wednesday said that it is allocat-
ing P6 billion in capital expenditures (capex) for its 
whisky segment out of this year’s P7-billion spending 
budget, as it gears up for overseas expansion.

“As we continue our internationalization journey 
and expand our market reach, we are investing in more 
and better capacity to ensure that we can supply the 
growing demand for our high-end premium brands,” 
Emperador President Winston S. Co said in a statement.

The P6 billion in capital spending for whisky will be 
used to upgrade the company’s fi ve facilities in Scot-
land. The company currently operates four malt dis-
tilleries in the area, namely: The Dalmore, Fettercairn, 
Jura, and Tamnavulin, which produce the company’s 
single malts of the same names, and a grain distillery.

The move to allocate the bulk of the capex to 
the whisky business was due to its revenues’ 18% 
compound annual growth rate from 2020 to 2022, the 
company said. 

The company reported that its whisky segment per-
formed well last year due to increased sales of its single 
malt whiskies in major global markets, particularly in 
Asia, North America, and Europe. The recovery of travel 
retail also contributed to the segment’s performance.

Meanwhile, the remaining P1 billion was earmarked 
for Emperador’s brandy business, which aims to 
improve production facilities in the Philippines, Spain, 
and Mexico.

“To keep up with its fast-growing business, the 
company is investing in capital expenditures to expand 

operations, and upgrade machinery and facilities,” the 
company said.

The company aims to expand its international op-
erations by 2025 to account for about 50% of its busi-
ness by doubling its branded single malt sales and 
achieving high single-digit growth in brandy sales.

Emperador is a global spirits conglomerate 
focused on brandy and whisky. It owns Whyte 
and Mackay and other brands including Fundador 
Brandy, The Dalmore, Jura, and Tamnavulin single 
malt Scotch whiskies.

The company is listed on the Philippine Stock 
Exchange and Singapore Securities Exchange.

Emperador shares rose by 0.48% to P0.10 to end at 
P21.05 apiece. — Adrian H. Halili 

Emperador allocates bulk of P7-B capex to boost whisky business

JOLLIBEE Foods Corp. would build upon its existing brands in China, the biggest 
of which is its Yonghe King quick service restaurants (QSR).

HENRY D. Antonio, EEI president and chief executive o�  cer, said the partnership 
between EEI and IHDC further cements the company’s environmental commitment and 
sustainable economic growth.


