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JFC posts 26% income rise 
to P7.6 billion as sales grow

LISTED food service company Jol-
libee Foods Corp. (JFC) reported 
26.4% higher attributable net in-
come for 2022 to P7.56 billion from 
the previous year’s P5.98 billion af-
ter an increase in system-wide sales.

In a press release, JFC Chief 
Executive O�  cer Ernesto Tanman-
tiong said in a press release that last 
year’s sales growth was driven by a 
27% same-store sales increase, 6.1% 
from new stores, the impact of the 
Milksha acquisition, and a 5.2% gain 
from foreign currency translation.

“O� -premises channels, particu-
larly delivery showed continued re-
silience and we expect sustained ro-
bust growth as we improve further 
our digital touchpoints,” he said.

Mr. Tanmantiong added that 
dine-in sales improved due to the 
easing of restrictions in locations 
where the company operates.

In its disclosure to the stock ex-
change, JFC said its 2022 revenues 
grew by 38% to P211.9 billion from 
the P153.58 billion it saw in 2021.

System wide-sales, which mea-
sures all sales to consumers, rose 
by 40.2% to P296.82 billion the 
P211.72 billion previously.

The company’s net sales in-
creased by 37.9% to P196.66 bil-
lion from P142.59 billion in the 
previous year.

The company’s expenses also 
increased by 36.7% to P27.01 
billion from P19.8 billion in the 
previous year.

Mr. Tanmantiong said the JFC 
group sustained its “global expan-
sion momentum.”

“We opened 542 stores and 
grew store network by +9.2% 
versus prior year, exceeding our 
guidance for 2022,” he said.

“This is the highest number of 
stores opened in a single year in 
JFC’s history,” he added.

Consolidated earnings before 
interest, taxes, depreciation, and 
amortization (EBITDA) rose by 
32.2% to P31.2 billion from P23.6 
billion.

For the fourth quarter of 2022, 
attributable net income plum-

meted by 90.3% to P320 million 
from P3.28 billion in the same 
quarter in 2021. The company 
also reported a 99% fall in net 
income to P31 million from the 
P3.25 billion previously recorded.

The lower profi t came despite 
a 38.5% increase in system-wide 
sales to P85.94 billion from 
P62.03 billion previously. Reve-
nues increased by 36.8% to P61.55 
billion from P45 billion, while 
EBITDA grew by 3% to P8.21 bil-
lion from P7.97 billion.

Operating income in the three-
month period decreased by 23.7% 
to P1.88 billion from P2.47 billion 
due to provisions to curtail non-
priority brands at P600 million 
and increased advertising and 
promotional spending as a per-
centage of system-wide sales at 
3.4% versus 2.9% previously.

OUTLOOK FOR 2023
JFC said that based on its target 
for 2023, the group projects full-
year system-wide sales to grow 
between 15% and 20%, with a 
same-store sales growth of 7% to 
10% and a store network increase 
of not less than 5%.

The company said operating 
income is expected to grow in the 
range of 20% to 25%.

Additionally, it plans to open 
550 to 600 owned and franchised 
stores in 2023. Last year, it 
opened 542 stores, expanding its 
store network by 9.2%.

JFC expects this year’s capital 
spending at P17 billion to P19 billion.

“Looking ahead, while we ex-
pect macroeconomic challenges 
to persist in 2023, we are confi -
dent that the JFC Group is resil-
ient and well-positioned to drive 
near-term growth. We have clear 
priorities on profitability while 
we continue to invest strategi-
cally to deliver long-term growth 
and value for our shareholders,” 
Mr. Tanmantiong said.

On Thursday, Jollibee shares 
fell by 4.02% or P9 to close at P215 
apiece. — Adrian H. Halili

Converge ends 2022 
‘on an uptrend,’ earmarks 
P15-B spending budget
CONVERGE ICT Solutions, 
Inc. recorded a 32% decline in 
fourth-quarter net income to 
P1.33 billion, but ended the year 
with a 3.9% profi t rise, earning 
P7.44 billion.

Christine Renee C. Blabagno, 
deputy chief fi nancial o�  cer of Con-
verge, said in a media briefing on 
Thursday that the income decline 
was because of expenses incurred 
in poor-quality subscriber acquisi-
tions early in the year and lower sea-
sonal demand in the fourth quarter.

The decline was despite a 20% 
increase in its topline to P9.22 
billion in the fourth quarter from 
P7.65 billion a year earlier.

For the full-year 2022, con-
solidated revenues rose by 27.3% 
to P33.7 billion from P26.48 bil-
lion in 2021.

“Converge ended the year on 
an uptrend despite the high-in-
flation environment,” Converge 
President and Co-Founder Maria 
Grace Y. Uy said.

For 2023, the company set a 
revenue guidance of 10% to 15% 
growth, with the residential busi-
ness expected to be the largest 
contributor.

“The residential business is 
expected to continue to be the 
largest contributor, while the en-
terprise business is expected to 
grow by 25,” Ms. Uy said.

In 2022, revenues from the 
residential business amounted to 
P29.46 billion, up by 27.4% from 
P23.13 billion in the previous year.

Meanwhile, enterprise rev-
enues grew by 26.4% to P4.23 bil-
lion in 2022 from P3.35 billion in 
the previous year.

CAPITAL EXPENDITURE FOR 2023
For 2023, the company said it is 
earmarking up to P15 billion for 
its capital expenditure (capex) 
budget, more than half of which 
will be used for new ports and ac-
cess points.

“We expect to spend around 
P12-15 billion in capex, lower than 
in 2022. The declining trend is 
due to the upfront investments we 
made in ports due to the last two or 
three months,” Ms. Blabagno said.

The capex will be internally 
funded, as the company still has 
liquidity from last year, Ms. Bla-
bagno said.

“Even today we still have un-
tapped bank lines,” she said, add-
ing that the company keeps an eye 
on its borrowings.

Last year, the company spent 
P22 billion, 61% of which was 
used for the deployment of new 
access points.

Ms. Uy said that more than half 
of the capex will be used for the 
installation of 1 million ports. The 
company grew the number of its 
ports to 7.9 million by end-2022, 
with 312,000 deployed in the last 
quarter.

Meanwhile, a fourth of the 
capex will be used to fund Con-
verge’s backbone in the Visayas 
and Mindanao areas, while the 
balance will be used for invest-
ments in subsea cable and digita-
lization, said Ms. Blabagno.

PREPAID FIBER PRODUCT
On Thursday, the company also 
introduced a low-cost prepaid fi -
ber product to make fi ber connec-
tivity a� ordable.

Called, Surf2Sawa, the new 
prepaid fiber product will allow 
subscribers to make use of un-
limited fi ber internet at 25 mega-
bytes-per-second speed for as low 
as P50 per day or P700 for 30 days.

“We are seeing good traction 
in the uptake of our prepaid fi ber 
with an average month-on-month 
growth of 20% in total subscrib-
ers since we rolled out last year. 
We are able to do this through our 
partnership with the now micro-
entrepreneurs in the communi-
ties,” Converge Co-Founder and 
Chief Executive Officer Dennis 
Anthony H. Uy said.

The prepaid fiber product 
will be rolled out in over 400 cit-
ies and municipalities, includ-
ing those in Batangas, Bulacan, 
Quezon provinces, and the Bicol, 
Panay, and Negros regions.

On Thursday, shares in Con-
verge declined by 5.87% or 88 cen-
tavos to P14.12 each. — Justine 
Irish D. Tabile


