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SMC unit warns of power price surge starting Oct.
SMC GLOBAL POWER Holdings 
Corp. warned on Tuesday that 
electricity prices in Metro Manila 
and nearby provinces could go up 
by as much as 30% starting in Oc-
tober if the energy regulator fails 
to act on its petition for a tempo-
rary rate hike.

The petition was jointly filed 
with the Energy Regulatory Com-
mission (ERC) by the power arm 
of San Miguel Corp. (SMC) and the 
country’s largest electricity distrib-
utor Manila Electric Co. (Meralco). 
It covers the companies’ two power 
supply agreements (PSAs).

“We just hope the ERC will not 
merely try to prevent a temporary 
increase, but will take a whole-of-
industry approach. No company 
or business can sustain operations 
with these unprecedented and con-
tinuing rises in costs,” said Ramon 
S. Ang, president and chief execu-
tive officer of SMC, in a statement.

On Aug. 1, SMC Global Power 
disclosed that its coal power plant 
in Sual, Pangasinan, and natural 
gas-fired power plant in Ilijan, 
Batangas had incurred combined 
losses of P15 billion. The com-
pany is seeking the energy regula-

tor’s approval for a rate increase 
to continue supplying baseload 
power to Meralco.

If the ERC approved the peti-
tion for temporary relief, which 
was filed in May, SMC Global 
Power said electricity prices in 
Luzon would rise by 30 centavos 
per kilowatt-hour (kWh) over a 
period of six months.

Without it and with a termina-
tion of the PSA, the company said 
Meralco estimated that energy 
prices would rise by 80 centavos 
per kWh up to P1.30 per kWh for 
the next three to four months, as it 

will need to find alternative sources 
of energy which is said to be more 
expensive including the Wholesale 
Electricity Spot Market.

Mr. Ang said that South 
Premiere Power Corp. and San 
Miguel Energy Corp., the admin-
istrators of the Ilijan and Sual 
plants, had already issued notices 
of termination of their PSAs to 
Meralco, blaming the unexpected 
and unprecedented “change in 
circumstance,” including the 
global surge of fuel prices. The 
termination is effective starting 
Oct. 4, if no relief is given.

Because of this, Mr. Ang urged 
the ERC for a “fair and objective” 
assessment of the joint petition, 
adding that the power plants ac-
count for 25% of the Luzon grid’s 
net reliable capacity.

“They are a major part of the 
country’s already fragile power 
supply. We ask that in this time of 
extraordinary circumstance and 
difficulty, let’s not cripple them,” 
he said.

SMC Global Power also said 
that if Meralco opts for emergen-
cy power supply procurement, the 
increase is expected to go higher 

due to the weakening peso and the 
volatility of global fuel prices.

“Coal prices in the world mar-
ket continue to hover beyond 
$400 [per metric ton] threaten-
ing to push electricity bills even 
higher,” the company said further.

SMC Global Power also warned 
that it is expecting hefty price in-
creases until 2030 if the temporary 
relief is not acted upon. The com-
pany is looking to recover from 
P5.2 billion in losses for the period 
of January to May 2022, after it 
had absorbed losses of P10 billion 
last year. — Ashley Erika O. Jose

PAL plans to seek gov’t help to make air travel more affordable

Universal Robina ventures into spiked spirit drink

FLAG carrier Philippine Airlines, Inc. 
(PAL) said it plans to seek government 
help to make air travel more affordable 
for the public by either deferring or re-
ducing airport fees.

“[This is] to make travel more afford-
able,” PAL President and Chief Oper-
ating Officer Capt. Stanley K. Ng told 
reporters recently.

He said such fees include terminal 
fees, take-off and landing fees, and navi-
gational charges.

When asked if they would request 
deferral or reduction of fees, he re-
sponded, “That one I have to check with 
them anong kaya nilang ibigay (to see 
what they can give us).”

PAL is expanding its Cebu hub 
in mid- September, the airline an-

nounced on Tuesday, citing growing 
demand for travel.

This means that there will be more 
domestic flights from Mactan to cities 
in Luzon and Visayas.

“The Philippine Airlines Cebu Hub is 
our investment in the revival of domestic 
tourism and our national economy. Our 
goal is to build up more flights out of our 
hub at Mactan Cebu International Airport, 
improving connectivity among points in 
Luzon, Visayas and Mindanao,” the flag 
carrier said in an e-mailed statement.

Local airlines have said they would 
lower their fuel surcharges next month.

The Civil Aeronautics Board (CAB) 
has lowered the applicable passenger and 
cargo fuel surcharge for domestic and 
international flights to Level 9 from Level 

12 in September. It cited the lower average 
price of jet fuel (P46.73 per liter) between 
July 10 and Aug. 9, against the P54.73 
average between June 10 and July 9.

Level 9 on the CAB matrix permits a 
fuel surcharge per passenger of between 
P287 and P839 for domestic flights and 
between P947.39 and P7,044.27 for in-
ternational flights.

Currently, the fuel surcharge per pas-
senger runs between P389 and P1,137 
for domestic flights and P1,284.40 and 
P9,550.13 for international flights.

AIRASIA PHILIPPINES
For its part, low-cost carrier Philippines 
AirAsia, Inc. (AirAsia Philippines) said 
it is working to return to its pre-pan-
demic domestic capacity next month.

“Our goal is to really achieve our pre-
pandemic capacity as early as Septem-
ber for domestic,” AirAsia Philippines 
Spokesperson Steve F. Dailisan said 
in an appearance on One News PH’s 
Agenda program on Tuesday.

“We’re really having a hard time achiev-
ing 100% for international because some 
of the markets are not yet open,” he noted.

The airline aims to open more domes-
tic routes in the second half of the year.

“We are trying to get all our aircraft 
back flying to accommodate the pent-up 
demand for the ‘Ber’ months, and hope-
fully, we get to open more domestic routes 
before the year ends,” Mr. Dailisan said.

“We’re looking at Butuan, Laoag, and 
Tawi-Tawi via Zamboanga, and also Le-
gaspi,” he added. — Arjay L. Balinbin

UNIVERSAL Robina Corp. (URC) is ex-
panding into the spiked spirit category 
with its new product, Chill Spiked Spirit, 
the firm said on Tuesday.

“Chill Spiked Spirit will offer a refresh-
ing, laid back drinking experience, with 
just the right kick, minus the heavy feel-
ing,” URC Chief Marketing Officer Anna 
Milagros D. David said in a press release.

Ms. David added that people are now 
looking for “the same relaxing, light, per-

sonal moments they experienced when 
drinking at home” during the 
pandemic, which URC tries to 
mimic through Chill.

“In URC, our purpose is to 
delight consumers with bet-
ter food and beverage choices. 
Chill is an embodiment of that 
purpose. It’s a delightful drink 
that’s refreshing and delicious. 
It’s better than others because 

it contains real fruit juice and just the 
right level of alcohol plus zero 
added sugar,” she added.

Chill Spiked Spirit is said to 
have 5% double distilled alco-
hol, real fruit extract, and soda 
water, which the company said 
will give the drink the same 
alcohol strength with a more 
refreshing taste. — Justine 
Irish D. Tabile

ROBINSONS Land Corp. (RLC) has put in place 
a work environment that aims to address the 
needs of employees, including their mental 
health, ahead of a “new normal” in the office.

“One of the challenges that have been raised 
from the work-from-home [setup] is that it’s 
been quite difficult [because] sometimes people 
feel isolated. We are social beings and more 
often than not, we need to interact with fellow 
human beings,” said Jericho P. Go, RLC vice-
president and business unit general manager of 
the office buildings division.

RLC responded to this need by creating “a 
home away from home” in its new workspaces 
in time for a better normal, Mr. Go said during 
Tuesday’s BusinessWorld One-on-One Online 
Interview Series: Innovations Reshaping the 
Future of Key Industries.

“We wanted to make sure that there are oppor-
tunities to create and increase productivity through 
the office rooms, the internet connection, the 
backup generators, in short [providing] continuity 
of work [...] when you’re already on site,” he said.

RLC has put up amenities that will cater to its 
employees’ need for socialization and relaxation, 
one of which is through incorporating a living 
room into its office space.

“So we put in what we refer to as the sala or 
living room in our workspace so these people 
when they say ‘we want to step out from the of-
fice for the time being to be able to unwind a bit 
or to relax or to be in a fresh perspective,’ [there 
is] that space for them in the office,” Mr. Go said.

Workspaces in RLC also have billiard tables, 
ping-pong tables, and board games like chess 
and Games of the General, which help in creating 
an environment that makes work fun.

Mr. Go also mentioned that RLC has a Friday 
get-together where employees can enjoy pizza 
parties and open mics within its offices. — 
Justine Irish D. Tabile

Jollibee group relaunches 
Yoshinoya chain in PHL

Meralco adopts scorecard 
for sustainability agenda

JOLLIBEE Foods Corp. reopened the 
Yoshinoya branch in Glorietta 1 mall 
on Aug. 19 as part of its joint venture 
with Yoshinoya International Phil-
ippines, Inc. (YIPI), the firm said on 
Tuesday.

The branch was originally opened 
in 2012 and was redesigned and re-
launched to adapt a contemporary and 
casual Japanese style.

“Giving Filipinos the authentic Yo-
shinoya experience is an important 
milestone for us at Jollibee Foods,” 
said Joseph C. Tanbuntiong, Jollibee 
president for Philippine business, in a 
press release.

“This is our first time to serve Japa-
nese cuisine, and we’re proud to have 
partnered with the best Japanese food 
chain, Yoshinoya International,” he 
added.

In June 2021, the Jollibee group 
formed a 50-50 joint venture with YIPI 
— the Philippine subsidiary of Asia 
Yoshinoya International Sdn. Bhd. and 
Yoshinoya Holdings Co. Ltd. — to oper-
ate and expand the Yoshinoya brand in 
the Philippines.

The partnership established Yoshi-
noya Jollibee Foods, Inc., which will 
operate the Yoshinoya stores in the 
country with a plan of expanding Yo-
shinoya’s store network to 50 stores in 
the long term.

“Yoshinoya has now teamed up with 
the greatest partner, Jollibee Foods. 
I have high hopes that, together, we 
will create a company that will bring 
joy to new customers in an even bigger 
market,” Asia Yoshinoya International 

Chief Executive Officer Tetsuya Na-
ruse said.

Kazuhiko Koshikawa, the ambas-
sador of Japan to the Philippines, said: 
“Filipinos can once again indulge in 
Yoshinoya’s taste. It will be very awe-
some if Filipinos will enjoy this Japa-
nese favorite with the same quality and 
price here in the Philippines.”

Apart from the Glorietta 1 branch, 
“customers may also enjoy Yoshinoya’s 
beefed-up menu and contemporary and 
casual Japanese-style stores in the re-
designed store in SM North EDSA, and 
the news stores in Eastwood and SM 
Grand Central in Caloocan,” a Jollibee 
representative said in a text message.

Yoshinoya is the newest addition to 
the Jollibee group’s foreign franchised 
brands, which include: Burger King, 
PHO24, and Panda Express.

“These foreign franchised brands 
are expected to contribute to the sus-
tainable growth of Jollibee Group’s 
domestic business.” the company said.

At present, Yoshinoya has over 
2,000 locations around the world, 
which include the Philippines, Japan, 
the US, Hong Kong, China, Singapore, 
Malaysia, Taiwan, Indonesia, Thai-
land, Cambodia, and Vietnam.

Meanwhile, Jollibee operates in 34 
countries, with over 6,200 stores glob-
ally. It has eight wholly owned brands: 
Jollibee, Chowking, Greenwich, Red 
Ribbon, Mang Inasal, Yonghe King, 
Hong Zhuang Yuan, and Smashburger.

On Tuesday, shares in Jollibee 
dropped by P2 or 0.86% to P231 apiece. 
— Justine Irish D. Tabile

MANILA Electric Co. (Meralco) vowed to 
strengthen and operationalize its sustainabil-
ity agenda with the adoption of a sustainabil-
ity scorecard covering the company’s entire 
value chain.

“Our aim is to ingrain sustainability in all we 
do, placing it at the core of our strategy and op-
erations as a company,” said Raymond B. Ravelo, 
first vice-president and chief sustainability officer 
of Meralco, in a media release on Tuesday.

He described the Meralco Supplier Sus-
tainability Scorecard, or MS3, as “a break-
through step in broadening the reach and 
impact of our sustainability efforts as we 
collaborate closely with our vendor partners 
in powering the good life for all.”

MS3 was created as a tool to assess sup-
pliers and contractors on various environ-
mental, social, and governance criteria, using 
the United Nations’ Sustainable Development 
Goals and the Global Reporting Initiative 
Standards as its guidelines.

Meralco said that MS3 will provide the 
company with a comprehensive view of its 
business partners’ ESG performance and is 
now incorporated into its accreditation process.

Through the company’s supply chain 
management (SCM) office, Meralco said that 
it maintains a network of active suppliers and 
contractors integral to its ability to deliver high-
quality and reliable electric service to customers.

“With the implementation of MS3, Meralco 
is making headway in increasing awareness 
on the importance of sustainability among our 
external stakeholders. Working with different 
suppliers, we, at SCM, are in a distinctive posi-
tion to influence and inspire other companies 
to also embed sustainability in their opera-
tions,” said Maria Luisa V. Alvendia, Meralco’s 
chief of staff to the president and chief execu-
tive officer and supply chain advisor.

MS3 will cover all of Meralco’s active sup-
pliers as the company moves towards sustain-
ability excellence throughout its supply chain.

Meralco’s controlling stakeholder, Beacon 
Electric Asset Holdings, Inc., is partly owned 
by PLDT, Inc.

Hastings Holdings, Inc., a unit of PLDT 
Beneficial Trust Fund subsidiary MediaQuest 
Holdings, Inc., has an interest in Business-
World through the Philippine Star Group, 
which it controls. — Ashley Erika O. Jose
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