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SHENZHEN-BASED multina-
tional company Huawei Technol-
ogies Co., Ltd. is looking to con-
tribute to digitalization efforts 
in the Philippines through local 
partnerships.

Jay Chen, vice-president of 
Huawei Asia Pacific, said at a 
round table at the Mobile World 
Congress (MWC) on March 
1 that the Philippines is “very 
dynamic” in its development of 
digital solutions.

“As per my understanding, in 
the last couple of years, the invest-
ments for the ICT (information 
and communications technology) 
industry in the Philippines are 
very huge, with very strong in-
vestments [compared to] many 
countries in the region,” he said.

He said Huawei has “a lot of po-
tential for partnerships with [the] 
local industry” and will likely be 
able to “contribute something 
from our side.”

Last year, the company in-
vested $100 million in technology 
startups in Asia-Pacific (APAC) 
countries including the Philip-
pines, with the goal to build a sus-
tainable start-up ecosystem in the 
region over the next three years.

It also invested $150 million 
in developing APAC’s ICT talent 
through its five-year program 
Seeds for the Future 2.0, which 
will benefit 3 million students in 
the region.

Huawei anticipates that ICT 
can help conserve ten times’ 
worth of the world’ energy while 
only consuming 2% of it, accord-
ing to Michael MacDonald, chief 
digital officer and executive con-
sultant of Huawei Asia Pacific.

“The good thing about this is 
that ICT can be used in interest-
ing ways to help address the green 

elements of other industries,” he 
said at the round table.

Fifth-generation (5G), for ex-
ample, consumes less energy than 
4G and 3G, making a shift to the 
technology a good way to reduce 
overall carbon footprint.

“Once we have the connectiv-
ity, the cloud services, then we 
[can further improve] the green 
economy or green solutions,” Mr. 
Chen added.

SUPER DEVICE
One of Huawei’s initiatives to 
enhance connectivity is the new 
Super Device, an integrated 
software system unveiled at the 
Smart Office conference ahead 
of MWC. This ecosystem will en-
able PCs or laptops to seamlessly 
connect to a range of other devic-
es like mobile phones, earbuds, 
keyboards, mice, and even a laser 
printer that are connected to a 
single Wi-Fi network.

“Seamless AI (artificial intel-
ligence) life is Huawei Consumer 
Business’ next five to 10 years 
long-term strategy... Our target is 
to bring you boundless creation 
and seamless communication,” 
said Richard Yu, Huawei Consum-
er Business’ chief executive officer.

Along with this, seven new Hua-
wei devices are now available in the 
Philippine market. These include 
MateBook X Pro and MateBook E 
laptops, the MateStation X desk-
top, MatePad and MatePad Paper 
tablets, laser printer PixLab X1, 
and the Sound Joy speaker.

With Super Device, all of these 
products would no longer have 
barriers to interconnection, im-
proving productivity. Features 
include file access and transfers, 
use of phone apps via your Hua-
wei laptop and faster pairing with 
peripherals.

Huawei plans to continue in-
novating in this space to make 
business “smarter,” Mr. Yu added.

TECHNOLOGY brand POCO this week 
announced new mobile phones touted 
to be “flagship-level.”

POCO announced the global launch of 
POCO X4 Pro 5G and POCO M4 Pro dur-
ing its first official showcase at the Mobile 
World Congress, it said in a statement.

“This unveiling is a key milestone 
for our brand. At POCO, we strive to 
surpass customers’ expectations and go 
above and beyond to provide the best 
experience at an affordable price,” Kevin 
Qiu, head of POCO Global, was quoted 
as saying. 

“With POCO X4 Pro 5G, we defi-
nitely set the industry standard for this 
segment, and with these prominent 
flagship-level features, we truly take the 
user experience to the next level. For 
consumers looking for a superior and 
fun entertainment experience at an un-
beatable price, POCO M4 Pro is a highly 
competitive option,” he added.

The POCO X4 Pro 5G has a 6.67-inch 
AMOLED display with a 120Hz refresh 
rate and is powered by a Snapdragon 695 
5G processor and two Arm Cortex-A78 
performance cores that can reach speeds 
of up to 2.2GHz. The phone also has a 
360Hz touch sampling rate, which means 
it responds to each action with less lag.

Its main camera is a 108MP sensor 
with a 9-in-1 binning technology for im-

proved clarity. The smartphone also has 
an 8MP ultra-wide lens and a 2MP micro 
camera on the rear, while its front camera 
is a 16MP sensor. It also offers slow mo-
tion, dual-video, time-lapse video, super 
macro, movie filters and kaleidoscope.

The X4 Pro 5G comes with a 
5,000mAh battery that supports 67W 
turbo charging. It will be available in 
three colors: laser black, laser blue, and 
POCO yellow. The 6GB+128GB model’s 
recommended retail price is at P16,990 
while the 8GB+256GB one will cost 
about P17,990.

Meanwhile, the POCO M4 Pro fea-
tures a 6.43-inch screen uses AMOLED 
DotDisplay with a 90Hz refresh rate and 
180Hz touch sampling rate.

The phone has a triple rear camera 
setup with a 64MP high-resolution main 
camera, an 8MP ultra-wide camera and 
a 2MP macro lens, as well as a 16MP 
front camera.

The M4 Pro has a 5,000mAh battery 
that supports 33W Pro fast charging. It 
carries the MediaTek Helio G96 chipset, 
a 2.05GHz octa-core CPU and ARM Mali-
G57 MC2 GPU.

The POCO M4 Pro will also come in 
three colors: power black, cool blue, and 
POCO yellow. It will also be available in 
two variants: 6GB+128GB (P12,990) and 
8GB+256GB (P13,990). —  BVR
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