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COUCHBASE, INC., a technol-
ogy company based in the United 
States, is targeting opportunities 
in various sectors in the Philip-
pines, especially in online gaming 
and business process outsourcing 
(BPO), a company official said.

“Impressive growth in online 
gaming and business process 
outsourcing, as well as other sec-
tors like banking and financial 
services, remote support, IT (in-
formation technology) develop-
ment, and retail, combined with 
an increased adoption of cloud, 
big data, and IoT (internet of 
things), make the Philippines a 
lucrative market,” Couchbase 

Regional Vice-President for Asia 
Pacific and Japan Stuart Fisher 
told BusinessWorld in a recent 
e-mail interview.

Couchbase is a modern cloud-
native database for enterprise ap-
plications. It enables developers 
and architects to build, deploy, and 
run mission-critical applications. 

“As we move into the cloud-as-
a-service ecosystem, or economy, 
a big part of the engine room is be-
ing driven out of the Philippines, 
in areas such as core development, 
application design, and delivery of 
services. All of these areas are go-
ing to be fundamentally based on 
next-generation technologies and 
capabilities driven by the cloud,” 
Mr. Fisher said.

He also noted that gamifica-
tion has taken a huge leap in the 
Philippines.

“The mobile games segment’s 
growth trajectory is expected to 
continue over the next five years, 
with forecast revenues reaching 
as much as $1.52 billion by 2025,” 
he said, citing data from market 
and consumer data provider 
Statista.

“With such a big slice of the pie, 
developers need to react quickly. 
To do that, they need to thrive in 
the open-source community, in 
which our technologies are well 
suited and positioned to support 
digitalization strategies and en-
able growth,” he added.

The Philippines is a global 
leader in BPO, where companies 
are rapidly migrating to the cloud 
as a result of the remote work-
ing setup and the use of data and 
analytics to better understand 
customers.

BPO is the largest private sec-
tor employer in the country, ac-
counting for 10% to 15% of the 
global market, according to data 
analytics and consulting com-
pany GlobalData. “It has grown 
at a compound annual rate of 10% 
over the past decade.”

On what surprises Couchbase 
has in store for its clients in the 
Philippines, Mr. Stuart said the 
company hopes the “versatility” 
of its solutions will support orga-
nizations to scale up in their cur-
rent environment at any point in 
time, minus the financial burden 
of re-development, reworking or 
modernization initiatives.

“Our database-as-a-service 
solution delivers exceptional capa-
bilities, flexibility, and cost savings, 
while assuring excellent perfor-
mance and faster times to market.”

Couchbase sees opportunities 
in PHL online gaming, BPOs
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XIAOMI last week announced the Redmi 
Note 11 series’ availability in internation-
al markets with four new devices.

The four devices are the Redmi Note 
11 Pro 5G, Redmi Note 11 Pro, Redmi 
Note 11S and Redmi Note 11, Xiaomi said 
in a press release.

“Rising to the challenge to bring 
even stronger specs and features, Redmi 
Note 11 series again brings powerful 
upgrades to its camera system, charg-
ing speed, display, and SoC — making 
flagship-level smartphone performance 
more accessible than before,” it said.

The Redmi Note 11 Pro 5G, Redmi Note 
11 Pro and Redmi Note 11S feature 108MP 
primary sensors. The main camera has a 
Samsung HM2 sensor with a large 1/1.52” 
size with 9-in-1 pixel binning technology 
as well as dual native ISO. They likewise 
feature a 8MP ultra-wide angle camera 
and a 2MP macro camera.

“Additionally, the 2MP depth camera 
on Redmi Note 11 Pro, Redmi Note 11S 
and Redmi Note 11 allows you to create 
a natural bokeh effect for your portrait 
shots. The front of Redmi Note 11 Pro 
5G, Redmi Note 11 Pro and Redmi Note 
11S feature a 16MP front camera that can 
capture clear, natural-looking selfies,” 
Xiaomi added.

The Redmi Note 11 series have a 
refresh rate up to 120Hz and a touch 
sampling rate up to 360Hz and screen 
sizes of 6.67-inch and 6.43-inch.

The Redmi Note 11 Pro 5G has the 
octa-core processor Snapdragon 695, 
while the Redmi Note 11 Pro and Redmi 
Note 11S have an octa-core MediaTek 
Helio G96 processor and up to 8GB of 
RAM. Redmi Note 11 is equipped with a 
Snapdragon 680 processor.

All four Redmi Note 11 series devices 
have a 5,000mAh large-capacity battery 
and allow fast charging.

The Redmi Note 11 Pro 5G, Redmi 
Note 11 Pro and Redmi Note 11S come in 
three variants: 6GB+64GB, 6GB+128GB 
and 8GB+128GB, while Redmi Note 11 
comes in three variants: 4GB+64GB, 
4GB+128GB and 6GB+128GB. 

The phones will be available in the 
country by Feb. 11.

AIR PURIFIERS
Meanwhile, Xiaomi also introduced 
upgrades to its Xiaomi Smart Air Purifier 
Series — the Xiaomi Smart Air Purifier 4 
Pro, 4, and 4 Lite.

“The brand-new series promises Xiaomi 
Fans a healthier, cleaner, and reduced-al-
lergen indoor air environment year-round, 
with options for different home spaces and 
family needs,” Xiaomi said.

Xiaomi Smart Air Purifier 4 Pro has 
a 3-in-1 filtration system that combines 
electrostatic charge and mechanical 
technologies to trap 99.97% of air pol-
lutants as small as 0.3 microns. It has 
both PM2.5 and PM10 sensors and an 
ionizer. It also offers 500m3/h PCADR 
and 185m3/h FCADR, which means it 
can filter the air of a 40m2 living room 
entirely every 15 minutes.

The model also has a low-noise 
running mode as well as an OLED touch 
display. The device can be controlled 
remotely via the Xiaomi Home app.

The Xiaomi Smart Air Purifier 4 Pro is 
priced at P11,999, while the 4 and 4 Lite 
cost P8,999 and P6,999 respectively.

They will be available via Xiaomi’s 
Lazada flagship store starting Feb. 11. 
— BVR

Xiaomi announces new 
phones, air purifiers

GOOGLE parent Alphabet, Inc. posted 
fourth-quarter sales and profit that 
topped analysts’ projections, showing 
the resilience of its advertising business 
in the face of major economic upheaval 
as the pandemic persists. The shares 
soared in late trading.

Sales, excluding partner payouts, 
rose 33% to $61.9 billion, compared with 
the $59.4-billion average analyst esti-
mate. Google’s advertising revenue also 
grew by 33% during the holiday quarter, 
despite the disruptions to its biggest 
categories, travel and retail, from the 
spread of the Omicron coronavirus 
disease 2019 (COVID-19) variant and 
supply chain crunches. The company 
also declared a 20-for-1 stock split.

Alphabet has continued to profit 
from the major trends that emerged 
during the pandemic, as people increas-
ingly turned to online shopping and 
as marketing and business software 
budgets shifted to the internet. Google 
posted robust gains for two critical 
divisions, cloud and YouTube. But 
the company’s main contributor was 
its flagship search business, which is 
seeing gains from a deep investment in 
e-commerce.

“The scale of its combined advertis-
ing businesses cannot be overstated,” 
Sophie Lund-Yates, equity analyst at 
Hargreaves Lansdown, wrote in a note 
after earnings. “If you own a business in 
today’s world, chances are you will need 

to pay to get that marketing material in 
front of Google or YouTube’s users.”

Shares surged 8.7% in extended 
trading, after closing at $2,752.88. The 
stock has declined about 5% so far this 
year.

Since the start of the pandemic, 
Google has made up for declining in-
person retail by luring more merchants 
to sell items on its shopping service and 
run product ads on search. Even during 
the holiday quarter, when Omicron cases 
spiked, consumers continued to rely 
on online shopping and travel services, 
clicking on those ads.

“More budgets are now coming 
back,” Andrew Boone, an analyst at 
JMP Securities, said after the release. 

“Google is benefiting from that 
trend.” Competing digital advertising 
businesses, including Meta Plat-
forms, Inc. and Snap, Inc., rose after 
the results.

Retail ads were the biggest contribu-
tor to Google’s growth, chief business 
officer Philipp Schindler told investors 
on the call. During the fourth quarter, 
YouTube launched a new shopping 
initiative with some of its young star 
creators. — Bloomberg

Google shakes off Omicron with shopping ads, cloud revenue
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